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ABSTRACT 
The media in Australia are often criticized for focusing 
on party leaders, thereby contributing to a presidential 
perception in Australian politics. This study attempted 
to add to the knowledge about 'presidential-style' 
coverage of Australian political elections by looking at 
both the amount and type of coverage four newspapers 
awarded the leaders of the two major political forces in 
Australia during the 1993 federal election campaign. 
The research design, which identified the major issue, 
the primary candidate and the attitudinal direction of 
each campaign story, was borrowed from the Stempel and 
Windhauser (1991) study of newspaper coverage of the 
1984 and 1988 American presidential election campaigns. 
The content analysis showed the leader of the incumbent 
party received between 18 percent and 24 percent of the 
total coverage compared to the coverage of the leader 
of the opposition falling between 13 percent and 
17 percent. Like the American study, this study found 
more emphasis placed on the candidates' campaign 
activities than on any of the substantive issues. 
However, the largely neutral coverage of the Australian 
candidates adds weight to the idea that the media in 
Australia are more likely to adopt a "referee role" 
during political election campaigns. 
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Day one of the 1993 Australian federal election campaign. 
1 . 
CHAPTER 
INTRODUCTION 
The shift towards "presidential style" 
campaigning during Australian federal election campaigns 
presents particular problems for the print media. A 
challenge that had to be faced during the 1993 campaign was that 
the "meet the people" agenda of Coalition Leader, John 
Hewson and Prime Minister, Paul Keating's 'walkabouts' 
and staged events were designed to capture maximum coverage 
via the medium of television. The newspapers could easily 
have become irrelevant. However. in recession-bound 
Australia of 1993, newspapers had the perfect opportunity 
to stand firm, stick with the issues and not respond 
to "presidential style" campaigning by delivering 
"presidential style" coverage. 
Of course hoping for such an outcome is 
somewhat 1dealistic in a country where there exists the 
notion among many journalists that issues must be 
2. 
"personalised" to be kept interesting along 
with the view that issues alone are "inherently 
boring" (Mayer, 1985: 25) During election campaigns, 
it is the newspapers that are best suited to exploring 
the issues. Goat (1983) argued that with the emergence 
of "personality politics," campaigns that have been 
designed to shift the spot-light to the candidates, 
have "boosted the influence of TV and diminished the power 
of the press" (p. 153). It has also been found that 
little attention paid to "major issues" is likely to 
have resulted from the candidates avoiding talking 
about unfavourable or unpopular issues (Butler, 1983: 6). 
During the 1993 federal election campaign 
both The Sydney Morning Herald and Senator John Caul ter, 
the leader of the Democrats, referred to "the presidential 
nature" and "presidential-style" of the campaign (The Sydney 
Morning Herald, March 3 dnd 6, 1993). Journalist, Lenore 
Nicklin, who spent � day on the campaign trail with 
first. Hewson and then Keating wrote the following about 
the campaign: 
The campaign schedules of both leaders are qujte 
cynically built around providing the right 30-second 
grab for television news. There are rides in dodgem 
cars,. runs along the beach, visits to racing stables. 
(The Bulletin, March 16. 1993) 
3. 
The American experience is that there is 
now little difference between the way television and 
the newspapers cover presidential election campaigns. 
Stempel and Windhauser (1991) studied the media's 
performance during the 1984 and 1988 presidential campaigns 
and found the majority of the coverage in newspapers. 
news magazines and on television had been about the 
candidates and the campaign. This had led Stempel to 
conclude: 
... there really were no major differences between 
different types of media. It is obvious that the 
focus on sound bites would minimize issue coverage 
on television. Yet the print media followed the 
lead of television here and focused on the same 
things that television did through the use of 
sound bites (1991: 202). 
It has been pointed out that "Australian prime 
ministers are not presidents ... " (Ward, 1983: 19). The 
argument presented by Ward was that prime ministers do 
not have the same constitutional powers as presidents and 
therefore their roles are different. However. in finding 
there was a "certain currency" in.claiming Australia had 
adopted a more "presidential style" of politics (and. as 
he later found. candidate), Ward argued that it was during 
the 1970s that both the Australian Labor Party (ALP) and 
the Liueral Party progressively included into their 
campaigns techniques first used in.American presidential 
4 . 
elections in the 1960s (1983: 19). 
John F. Kennedy had been the first American 
politician to deliberately set out to improve his political 
position through the use of television (Schudson, 1982). 
Following Kennedy's victory in 1960, the performance 
of the media during that campaign attracted "more studies" 
than any presidential election before or since (Stempel and 
Windhauser, 1991: 4). 
It was the 1972 Australian federal election 
campaign that brought about a flurry of attention from 
researchers and commentators. Found to be somewhat un-
characteristic of a party long committed to domestic 
socialism, it was the Labor party that first injected 
into its 1972 fedPral ele�tion campaign the hype and 
hoopla symbolic of some election campaigns in the United 
States. Dr Graham Little, a teacher of political 
psychology/sociology put it this way: 
.... it has never been easy to reconcile the 
painstakingly developed program solidly in the 
Fabjan sty]e, with the Californian style cam­
paign in which entertainers displayed their 
passionate convictions in favour of the 'new' 
and euphoric crowds joined in an orgy of 
television glamour (1986: 61). 
F'inding the public still not responding positively to 
Labor Leader, Gough Whitlam. in the run-up to the 1972 
5. 
federal election, Mick Young, who as Federal Secretary 
of the Labor party was largely responsible for organizing 
the campaign, turned to the electronic media. This was 
done in part because of Young's perceptions about 
the Canberra journalists who worked for the print media. 
In writing about the 1972 campaign and his involvement 
Young argued: 
However, the respect with which Whitlam was regarded 
by the press gallery was not helping to get rid of 
negative feelings the electorate at large had for 
the leader. It was decided to utilise the electronic 
media to a much larger degree, in order to humanise 
Whitlam .... We made extensive use of radio talk-
back shows, where Whitlam was able to appear more 
at ease and relaxed (1986: 106). 
Looking at the 1972 campaign from the point of 
view of one who understands market research and advertising, 
P.O. Jack, the editor of Feedback, argued the ALP's news-
paper advertisements which magnified Prime Minister Billy 
McMahon's "ineptitude" had both led to Whitlam not being 
thoroughly scrutini.zed along with "colour(ing) much of the 
reportage of the Liberal campaign . . .  " (1973: 21 5). 
'Osborne (1973) found the foreign press had focused on 
Whitlam and the "new" Labor party when reporting the 
outcome of the 1972 federal election. Newell, McDonald 
and Collins (1973) conducted a survey about whether the 
media had helped in influencing a change in voter intentions 
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during the 1972 federal election campaign and argued: 
"Politicians had not gone unnoticed by the majority of 
the community" (p. 201). Neither did the performance of the 
media go unnoticed by author and Professor of Political 
Theory at the University of Sydney in 1973, Henry Mayer. 
Newspaper Newsletter issued the following invitation to 
Mayer: 
... we asked him (Mayer ) for a quick summing-up of 
his views on what has been to newspapermen the most 
interesting Australian election in memory (1973a: 7). 
Mayer's comments began with the following sentence: "Discuss-
ions and debate about the Australian press will never be the 
same after the 1972 Federal e1ection" (1973a: 7). In another 
article, Mayer ( 1973b) argued that two television editorials 
had personalized the campaign by referriny to "Mr· McMahon's 
policy" and "Mr Whitlam's policy., and by suggesting Mr Whit.lam 
would only be a figurehead prime minister. 
Following the 1972 federal election, what 1s 
thought to be the first study in Australia to use the content 
analysis tP�hnique in exa�ining newspaper coverage of a 
federal election campaign, was undertaken by Mayer, Thompson 
and Beatty (1973). Reflecting how important the question 
of leadership had become during the campaign, the rPsearchers 
included 'leadership' in their examination. Mayer concluded 
that both of the newspapers the researchers had examined 
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"obviously considered" leadership had been an issue (p. 221). 
The researchers' findings were somewhat similar to those 
6f the Stempel and Windhause� (1991) study which found 
that during the 1984 and 1988 American presidential cam-
paigns, the presidential candidates had received more 
coverage in the newspapers than the vice presidential 
candidates. The study. of the Australian newspapers had 
found the deputy leader of the Liberal-Country Party, 
Doug Anthony, a party leader in his own right, 
had been referred to in only 12 percent of the items in 
The Age and in only 6.3 percent of the items in the SMH . 
. 
--
Whitlam, who had received more references than McMahon in 
both newspapers, also had two to three times as many 
references made about him than the rest of the Labor 
"team." 
Dr Patricia Edgar (197g) argued the a1m of 
the Labor party strategists in selling Gough Whitlam via 
television during the 1972 campaign was to condition 
the public into focusing on the "image" of the Labor party 
leader. With the time factor coming into play, 
the hoped for result would be the issues would be examined 
scantily, if at all. 
In the 1980s "presidential style" campaigning 
during Australian elections began to be accepted as the 
norm rather than the exception. In his analysis of the 
8. 
Australian Labor party, jaensch (1989) credited the 
'presidential' style of Labor leader Bob Hawke as 
having "produced an historic third successive term of 
a Labor government" (p.165). Ward argued media advisors 
had decided to "run a presidential style campaign 
about Bob Hawke" (1983: 24). In explaining why his account 
of the 1983 election had dealt almost exclusively with the 
two major parties and their leaders, Hughes argued: "This 
was how the campaign appeared at the ,time, and how it still 
appears in retrospect" (1983: 299). 
Commenting on the performance of the media 
during the 1983 federal election campaign. Anthony McAdam 
found somewhat "extravagent" the claims made by journalists 
Max Walsh and Anne Summers that the print media "continued 
to play a key role in elections" (1983: 61). McAdam 
included print media journalist Jane Cadzow's "end-of-
campaign round up" - delivered via television - which had 
concluded: 
During the campaign, in contrast with those in the 
past. t�e print media were relegated to the role of 
innocent bystander. The newspapers and magazines 
broke the occasional story but for the mostpart 
they analysed the issues the electronic media 
created (1983: 61). 
McAdam left lit�le doubt as to how he viewed the campaign 
and the role of the media. He argued: 
It was w.ithout doubt the most presidential election 
we have had and the leas.t Parliamentary, the most 
American and the least British. The proverbial 
visitor from Mars could well have been forgiven for 
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assuming there were only two candidates up for 
election, that Parliament is superfluous, that 
advertising agencies are the new party organisat­
ions, that the "personal style" and image of the 
party leader are all that count and that 
political life in Australia emerges solely out of 
the cathode tube ( 1983: 59). 
However, despite McAdam's assertions about. British 
election campaigns, the British media have also had to 
deal with "presidential style" campaigning during general 
elections. This was found to be particularly evident 
during Conservative party leader, Margaret Thatcher's 
1979 campaign (Pi lsworth, 1980). The Thatcher advisors' 
strategy was to stage "media events" especially for 
television and for photographers. Commenting on the 
electron1c media's response, Michael Pilsworth argued: 
Although the advertising experts and publicity 
managers did not have things all their own way, 
t.here was clear evidence that the campaign was 
the most presidential ever and thdt the personalities 
of the two main party leaders were seen by the 
broadc�sters to be as important as their policies 
( 1 980: 229) . 
Writing about the performance of the Fleet Street newspapers 
during the 1979 British general election campaign, Bilton 
and Himelfarb (1980) noted there were few doubts 
that Labour leader, James Callaghan and Margaret Thatcher 
had domindted the campaign. Finding that for the second 
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general election campaign in a row newspaper journalists 
were "pushed into the background" to make way for tele-
vision equipment. Bilton and Himelfarb concluded: "The 
effect of the 'electronic election' was to diminish the 
traditional newspaper scope for innovation and invest-
igation" (1980: 236). 
Like British general election campaigns of 
the 1970s. American presidential campaigns are now 
almost exclusively staged for television. As 
Washington Bureau Chief of the Wall Street Journal. 
Albert R. Hunt argued in 1987: "Any modern presidential 
campaign is dominated by the awesome importance of 
television coverage." Leading up to this argument, Hunt 
found that newspaper journalists get �·so caught -up" -iri 
what goes on "behind the scenes" that they inadvertently 
overlook the issues. (1987: 57). 
Politicians in Australia took some time after its 
introduction to appreciate the impact television could have 
on an election campaign (Edgar. 1979). However, more and 
more election campaigns have been seen as being designed 
especially for television (Hughes, 1983; Ward. 1983; 
Henningham, 1990). The Crofts. Boehringer and Bell (1981) 
study of television news coverage of the 1980 federal 
election campaign found the focus of the coverage had been 
on the -campaign itself and not the issues. The researchers 
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also compared their findings with those of American 
researchers, Patterson and McClure (1976) who had examined 
television coverage of the 1972 presidential election cam­
paign, 'and found they had reached similar conclusions about the 
lack of depth in the television coverage of issues. 
One could suggest if Australian newspapers 
have followed the American trend and now provide a similar 
coverage to that given by television, the campaign itself 
features as the emphasis of the coverage. However, . too 
little research has been done on the performance of either 
medium during federal election campaigns to enable any 
firm conclusions to be drawn. The studies that followed 
Mayer's have generally· examined newspaper coverage for 'bias' 
during federal election campaigns (Edgar and Smith, 1979; 
Grossman, 1988) . While not included in her findings about news-
paper performance during the 1975 campaign, Edgar subsequently 
found the "new trends in campaigning" which were becoming 
obvious in the 1970s, included "the promotion of image 
rather than issues. " ( 1979: 182). 
The studies of newspaper coverage of American 
presidential campaigns have produced what Stempel calls 
a "patchwork quilt" of findings about media coverage (1991: 5). 
While theories abound, several studies have centred around 
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or examined aspects of the coverage that has resulted in 
the researchers reaching conclusions that American 
newspapers have focused on the candidates and/or the 
campaign itself rather than the issues (Danielson and 
Adams, 1961; Graber, 1971; Meadow . 1973; Russonello 
and Wolf. 1979; Martindale, 1984; Stempel. 1961; 1965; 
1969; Evarts and Stempel, 1984; Stempel and Wind-
hauser, 1984; 1991; Stovall, 1982; 1984; 1985; 1988) . 
The latest of these studies. undertaken by Stempel 9nd 
Windhauser (1991) had led Stempel to conclude that the 
media in general had paid little attention to the issues 
during the 1988 presidential electi'on campaign. He argued: 
Our results leave no doubt that the coverage of issues 
was minimal. Two thirds of the stories in newspapers 
and news magazines and on television dealt with pol­
itics and government, candidate strength and poll 
results. A modern-day Rip Van Winkle who slept through 
the 1980s and then read about the campaign of 1988 
would not suspect that we had federal deficits running 
in excess of $200 billion, that we had major problems 
in our education system or that we had major problems 
with nuclear technology. Such problems were not the 
stuff of the 1988 campaign (1991: 202). 
While the Australian media have not been found to have 
slavishly followed their American counterparts by largely skip-
ping 9ver the issues, Goat's systematic analysis of newspaper 
and television coverage of the 1980 federal election campaign 
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resulted in him finding the following: 
The amount of space occupied by news items wholly 
devoted to things other than the issues (the polls, 
profiles of swinging seats, lists of candidates and 
their qualities and so on) accounted for nearly one­
third of total election coverage in the Sydney Sun and 
over one-quarter of the Melbourne Herald, but about 
one-quarter of The Age and The Sydney Morning Herald 
as well (1983: 156). 
The Policy Resources Unit of the ALP Federal Secretariat 
"moni t.ored" the media during the 1980 federal election cam­
paign. The report that followed appeared in New Journalist 
(1980) under the heading: 'Press buries the issues.' The 
author of the report, Geoff Pryor, argued that the media had 
trivialized the issues, which in turn had the effect of reducing 
the amount of debate. Finding the media had insisted there 
"were no issues" Pryor named the high rate of unernploy-
ment, a lowering of living standards, along with concerns 
about public health care as well as problems with housing 
as being issues at the time of the election (1980: 15) 
The attention given to the polls during federal 
election campaigns has been noted by others besides Goot. 
Edgar (1979) had been somewhat critical of the emphasis 
that had been placed on the polls by the newspapers during 
election campaigns. Asked by Media Watch to comment on the 
Performance of the media during the 1990 federal election 
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campaign, Henningham (1990) found fault with some newspapers 
for not following the Australian Press Council's guidelines 
when they neglected to provide "adequate information" 
about "wording of questions" etc in reporting the 
findings of public opinion polls. Henningham suggested opinion 
polls had "played a significant role" in the election 
( 1990: 28). Following the 1990 federal election Tiffen (1990b) 
argued that reporting the "campaign as a contest" was 
a priority of the media over and above the substance 
of party policies. In another article, Tiffen (1990a) 
found the television debate between Bob Hawke and 
Coalition leader, Andrew Peacoc� d�ring the 1990 campaign 
had been trivialized by the media who had "search(edl 
for a 'knock-out' blow or a major gaffe" and he argued: 
"The media's great reluctance to report prominently or to Pursue 
further the substance of what the contenders said likewise 
revealed their priorities" (p. 10). 
With American newspapers focusing on presidential 
candidates during some election campaigns several research-
ers have included "attitudinal direction" in their examination. 
Stempel and Windhauser (1991) found in both 1984 and 1988 
there had been more "favourable" than "unfavourable" 
or "neutral" stories about the presidential candidates. 
Besker and Fuchs (1967) gave as an example the words 
"ultra conservative" which had been Used to describe 
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Ronald Reagan during his 1966 campaign for Governor 
of California as an '·'indication of lack of objectivity ... " 
(p. 652). In Australia, Tiffen (1990a) had questioned 
the "proper limits of comment in reporters' analyses" 
and included the following paragraph which had appeared 
in The Australian during the 1990 election campaign: 
The Leader of the Opposition, Mr Peacock, has 
stooped to exploit immigration fears and an ti­
Japanese sentiment in a way which suggest that 
Australia' s national interests are best preser­
ved by keeping Mr Peacock in Opposition (p. 9). 
Like their American counterparts, Australian 
newspapers have been found to have made judgements 
about a leader's ability. In an examination of 
newspaper coverage of the events leading up to Prime 
Minister John Gorton's resignation in 1971, Western 
and Hughes (1983) included "equivocal assessment" as 
a category and found: " ... judgements were frequently 
made about the prime minister's ability to handle the 
crisis" (p. 173) 
However, during election campaigns, the 
Australian media have been found· to· be less than specific 
in defining what "principle" a politician should have or 
should display. Mayer has put it this way: 
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Newspapers constantly invoke "principles" in politics 
but in most peculiar ways. Their tacit view is that 
in some, again quite mysterious way, politicians 
ought to have "principles." But they cannot state or 
describe what these might be. Above all, they .have 
no idea how to relate them to the aspirations of 
the electorate and the winning of elections (1985:23). 
Hunt (1987) argued that an American journalist on the 
campaign trail with a candidate sees his or her own future 
as being tied in with the success of the candidate. Should 
that candidate win, the journalist "expects" to be assigned 
to the "White House beat." However,· if the. 
candidate is not successful, the journalist .sees his 
or her career as "headed downward." (pp. 65-66). 
The situation in Australia is somewhat different. 
Most of the journalists writing about the candidates 
are already stationed in the seat of power as part of 
the Canberra press gallery. Of course, this does not 
mean they havP. not been found, like their American counter­
parts to have "fallen in love" with certain major party 
leaders. Journalist, Fia Cumming,noted Paul Keating's 
"well-published love affair with the Canberra press 
gall e ry" ( 1 9 9 1 : 3 2 6 ) . Lobbyist, Peter Sekuless, found 
the press gallery was "mesmerised" by the Hawke adminis-­
tration during its early years, but argued 
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the reason this had now changed was because the media 
had become "more critical of their own performance" (1991:43). 
Henningham (1980) suggested the "responsible media" are more 
likely to stand apart from the political game during 
election campaigns by adopting the "referee role". (p. 89). 
18. 
CHAPTER 2 
LITERATURE REVIEW 
The purpose of this review is to present the findings 
of researchers who have either undertaken studies or who have 
closely examined the performance of the print media during 
election ca mpaigns. The following works have been selected for 
inclusion because it was felt the findings of these particular 
inquiries would serve as a relevant guideline. In particular, 
this review will present those findings that have focused on 
'bias,' �ampaign-as-contest,' and 'horserace.' 
Examination of print media coverage of Australian election 
campaigns. 
In what appears to have been the first Australian 
study to use content analysis in examining the media, Mayer, 
Thompson and Beatty (1973) looked at the performance of two 
Australian newspapers following the 1972 Federal election. 
Almost 60 percent of the editorials in The Age were found to be 
Pro-ALP while 75 percent of The Sydney Morning Herald's editorials 
were Pro-L-CP. However, the newspapers' "preference" had not shown 
up in actual news selection. Al so·relevant was the finding both 
newspapers had decided leadershiP was an issue. Coding 
by name only, and allowing for one mention per item, it was 
found that the two newspapers had, in relation to other references, 
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given "equal weighting" to the leaders. Some years later 
Mayer argued that reporting leaders' personality traits, no matter 
how appealing those traits may be, did not help in decisions 
relating to policy or suitability to hold a country's top 
political position (Mayer, 1985). 
Edgar and Smith (1979) employed both quantitative and 
qualitative methods to analyse four Australian 
newspapers following the 1975 Federal election. In examining 
"editorial favour and space allocation" the study showed 
all the newspapers gave support to one of the two major political 
parties. Three of the four newspapers were found to have 
allowed "editorial preference" to spill over into the reporting 
of news stories and the study concluded that the press had 
given a partisan coverage. The researchers also. found issues 
that lay outside the categories of "democracy," "economy," and 
the "campaign.itself" had received little coverage. 
Ward's (1979) study of seven Victorian rural news­
papers examined how they had reported that State's 1979 election 
and concluded that where the newspapers had shown bias, it 
was probably " unintentional" and more likely to have been as a 
consequence of their having a small audience along with a 
limit to their resources. Arguing that with very little 
enduring interest being shown by rural communities in the 
ALP, local newspapers who gave that political party a smaller 
amount of coverage, were found by Ward to be merely reflecting 
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community attitudes. This study also found that bias had 
been shown in news items reporting the actions and 
statements of ministers and their counterparts (ALP shadow 
ministers). The tabled results showed that the number of 
news items in the seven newspapers ranged from 42 about 
LP Ministers to three for ALP shadow ministers: to three 
for LP Ministers and none for their political counterparts. 
Henningham (1980) compared the print media's 
treatment of two successive Australian governments - the 
Whitlam Labor Government (1972-1975) and the Fraser Liberal­
National Country Party (1975-1978). He examined two 
metropolitan dailies for similar or dissimilar coverage 
during the almost six year time frame. The newspapers were 
The Age in Melbourne and The Courier-Mail in Brisbane. With 
the focus on "anti-government" stories, only political news 
stories were analysed. Working on a "structured week" 
basis, one issue of both The Age and The Courier-Mail were 
selected each week for examination. Henningham found that 
during the two comparison periods, nine percent of the 
political stories in The Age were critical of both the Labor 
and �oalition Governments. He also found a significant 
difference in the number and direction of "anti-government" 
stories in The Courier-Mail: during the period of the Labor 
Government, 19 percent of political stories were found to 
be "anti-government" while 13 percent of the stories criticised 
the Li·beral-National Country Party Government. Henningham 
further found similarities in criticism levels. He noted 
that for five of the six years of ruling governments, 
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criticism peaked in both newspapers during the June-August 
period and dropped during the pre-election periods - March 
to May, 1974; September to November. 1975 and September 
to November, 1977. He later (1990) suggested that a)though 
opinion polls were not as prominent as they had been during 
the 1987 Federal election, they still appeared to play a 
"significant role" during the 1990 campaign. Commenting on 
the "extensive" coverage provided by the major newspapers 
(as well as the ABC), he noted the media had appropriately 
been somewhat "sc.eptical" in their analysis of some of the 
promises being made by the Opposition during the campaign. 
However, Henningham suggested that by and large, the coverage 
of the 1990 Federal election campaign had been "fair and even­
handed" ( 1990: 26) . 
Goat's (1983) systematic analysis of newspapers 
(and television coverage) following the 1980 Federal election 
found that the polls had dominated the reporting of the 
campaign. He further found that the "race metaphor" had been 
used in both headlines and campaign reporting and that four of 
the eastern seaboard newspapers had allocated somewhere around 
one-quarter to one-third of their news item space to "the polls, 
profiles of the swinging seats, lists of -candidates and their 
qualities and so on . .. ". (1983:156). Noting the number of 
polls had increased from one before 1972 to six during the 
1980 campaign, Goat found there had been only two days 
during the last two weeks of the campaign when a po ll had 
not appeared on the front page of one of the Australian 
newspapers. Following the 1993 Federal election campaign, 
Goot (1993) again noted the role opinion polls play in 
dictating much of the coverage that is provided by the 
media during campaigns. He suggested that in taking note of 
the polls, a number of the political journalists had come 
to the conclusion the Labor Party could not win before the 
1993 campaign was half over. He claimed that the release 
of the unemployment figures two days before the election 
was held had done nothing to encourage the journalists to 
form a different opinion. Goot suggested that while some 
voters may have been genuinely fearful of a Coalition 
victory, others would have taken notice of the polls as well 
as the journalists in registering a protest vote which may have 
ultimately cost the Coalition the election. He further 
suggested the media had paid too much attention to the final 
set of "don't know" figures released just prior to the 
1993 Federal election. 
In his examination of three newspapers from the 
Murdoch 'stable' following the 1q87 election campaign, 
Grossman (1988) concluded bias was shown by two of the 
papers. Comparisons were made with the Edgar and Smith (1979) 
study for "change in coverage" of editorial space and for 
"total space allocation." Adopting a similar coding method 
to that used in the 1979 study (pro-Labor; pro-Coalition 
and neutral)., Grossman found there had been a significant 
increase in neutral edjtorial space: 6 1 . 1 0% i n 1 9 8 7 com-
pared with 13.79% in 1975. He further found that the 
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almost double "favourable space" allocated to the coalition 
in 1975 had dropped to about 5% in all three newspapers by 
1987. However, when the three newspapers were analysed 
for placement of stories and the new classification 
"favourably placed" was examined along with "favourable 
space," the ALP received preferential treatment from two of 
the three newspapers with the largest discrepancy being 32.26% 
pro-ALP to 12.93% pro-coalition. 
Looking at how the media had performed during 
the 1990 Federal election campaign, Tiffen (1990a) found 
the media had merely reacted to the major party leaders' 
"defensive style" of campaigning rather than taking any 
of the initiative. He argued this made the media "less 
dynamic" than during previous campaigns. In a later 
article written about the same campaign, Tiffen (1990b) 
argued the political parties' agendas during the cam­
paign were to respond to market researchers' findings 
about what would "appeal" to und.ecided voters. The media's 
agenda was to report the campaign "as a contest" rather 
than making policy substance a priority of the· coverage. 
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Examination of print media coverage of United States 
Presidential election campaigns. 
In presenting the findings of the following researchers 
who have examined the performance of the print media in the 
reporting of presidential election campaigns, the studies of 
Stovall (1982, 1984, 1985, 1988) along with the individual 
and collaborated works of Stempel (1961, 1965, 1969; Evarts 
and Stempel, 1974; Stempel and Windhauser, 1984 and 1991) 
have been dealt with separately. This decision was made as 
a recognition of the efforts of both of these researchers 
and their attempts to achieve consistency in this area of 
analysis. 
Danielson and Adams' (1961) study of the 
1960 presidential election campaign classified 69 of the 90 
newspapers studied as either Kennedy papers or Nixon 
papers and found that despite the newspapers' endorsement 
of candidates, the coverage had not been affected "in a 
biasing way" (1961 :451). The newspapers that had endorsed 
Kennedy were found to have provided a superior coverage of 
events, but, together, the 69 newspapers were found to have 
provided a balanced coverage in reporting the numbers of 
Nixon and Kennedy events. In what was found to be a 
"statistically insignificant" result,the study found the 
Kennedy papers gave 8.88 per cent coverage to Nixon and 6.25 per 
cent to 'Kennedy and Nixon papers gave 8.23 per cent 
to Nixon and 5.68 per cent to Kennedy. 
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Pointing to the earlier charges of bias that had been 
made by political candidates following campaigns, researchers 
Becker and Fuchs put forward the contrasting political views 
of two Californian newspapers as the reason for their 
selection for this study which looked at the 1966 Reagan vs 
Brown campaign for Governor (Becker and Fuchs, 1967). Positioning 
of news stories was examined with the researchers assuming that 
a smaller 'favourable' story on Page 1 had a greater effect 
than a longer story relegated to Page 20. The coverage of three 
weeks of the campaign was .examined; "Stories, photos;raphs, 
editorials, columns, cartoons and letters to the editor" 
were examined. The qualitative measurements were 'fayourable', 
'unfavourable,' and'neutral'. Of the 450 items falling into 
these three categories, only nine stories were judged to 
belong in the 'neutral' category and these accounted for only 
90 of the 4000 column inches examined. While the 'unfavourable' 
category included any belittling remarks made by the 
candidates about the candidates, published remarks attributed 
to persons other than Reagan and Brown were considered to be 
'objective. ' A further coding of 'objective.' 'biased' 
and 'very biased' found that less than 10 per cent of news 
stories in both newspapers could be considered 'biased' 
and the study also concluded that both newspapers had played 
'fair' in their positioning of stories about the candidates. 
Graber's (1971) study of the reporting of the 
1968 Presidential campaign examined 20 American newspapers and 
used 63 categories to determine uniformity of coverage during 
the campaign. Of these categories, 34 dealt with how the papers 
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had portrayed the candidates while the remainder covered issues, 
policy and politics. Graber concluded the economic and social 
issues had received minimal coverage and that the candidates 
had been presented in a superficial manner with the newspapers 
having focused on character traits rather than professional 
ability. This, she determined, had resulted in the readers of 
these papers having learned very little about the candidates' 
suitability to hold the position of President. 
The cross-media comparison study undertaken by 
Meadow (1973) into the coverage of the 1972 presidential 
campaign, found that the three Philadelphia newspapers 
included in the analysis had all given a greater percentage of 
their coverage to the unendorsed president.ial candidate when 
both he and the incumbent were identified as 'candidates' only. 
Meadow concluded th]s was partly due to a greater number 
of public appearances by the Democratic candidate. 
The study found that when measured in inches, the articles 
about the unendorsed candidat.e, McGovern. had been longer 
and more sustained than those about incumbent, Nixon. He also 
found there had been a greater number of photographs of 
McGovern in the three newspapers. 
Russonello and Wolf .(1979) examined the 
'horserace' aspect of campaign coverage in· their· 
analysis of three major newspapers' coverage of 
the 1976 and 1968 presidential elections. Offering the close­
ness of results in these two elections as the reason for 
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their selection, the researchers explained this was an important 
aspect in any 'horserace' examination. The study devised four 
major categories for newspaper articles and feature stories 
and named them as being: "Horserace," "Issues," "Candidates' 
Personal Qualities" and "Other." A paragraph by paragraph 
analysis decided story direction and category placement. 
The articles classified as belonging to the 'horserace' 
category dealt with the campaign being reported as 'contest' 
only. The study placed nearly all opinion poll stories 
in the 'horserace' category. The research had revealed 
that in 1968 all newspapers analysed had devoted 
49 percent of paragraphs that dealt with the major 
candidates to the "horserace" side of the campaign while 
45 percent went to "substance" and five percent slotted into 
"other." The study concluded that the drop in the 
"horserace" aspect was due to a decrease in the number of 
pardgraphs in the second election (15,333 in 1968 and 
10,731 in 1976) rather than a change to the "horserace" 
theme. 
Martindale {1984) selected 14 candidate 'events' 
during the 1980 presidential election campaign to analyse 
how they were reported in five of the major metropolitan 
dailies. The 'events' - seven for Carter and seven for 
Reagan- included the "kick-off" speeches of both candidates 
and addresses made to national organizations and 
press conferences. Martindale referred to an 
earlier finding (Crouse, 1972) that journalists 
28. 
had engaged in "pack journalism" during the previous campaign 
by writing stories that reflected or agreed with those put out 
by wire service reporters. Her findings were that during the 
1980 campaign, there were "no marked similarit(ies)" between 
news stories and �ire-service stories and the study seemed to 
dispel fears that there was any complicity or deliberate 
conformity on the part of the media in election campaign 
reporting. Martindale concluded that the 14 events selected 
for examination had been treated differently in all 
analysed stories. All the studies presented in this section 
of the literature review can been seen as demonstrating 
how the print media in the United States have focused on 
candidates rather than on issues in the reporting of 
presidential election campaigns. 
American studies that have examined print media coverage of 
more than one election campaign. 
Stovall has made several studies (1982; 1984; 1985; 
1988) into print media coverage of presidential election 
campaigns. His (1982) analysis of 49 daily newspapers 
following the 1980 election, examined 759 'news events' 
that had been reported in news stories. Findings 
confirmed that only the campaign itself outweighed the 
reporting of foreign.affairs as an issue. While 15% of 
all of the news stories examined fell into the latter 
category, 403 of the 759 news events dealt with the 
campaign, which Stovall found had .been the dominating 
subject of the news stories. Domestic issues had accounted 
for 8.2% and economic events for 3.4% of all poll stories 
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and added up to nearly 15% of news story coverage. Stovall 
found that both candidates and journalists had displayed 
more interest in the campaign than the issues. 
His (1984) study of 50 newspapers again 
examined the 1980 presidential campaign, hypothesising 
that the incumbent (given the advantages of his ongoing role) 
should command more media attention than the unendorsed 
candidate. In this study, 757 'events' were analysed. 
As with his previous study (Stovall, 1982) campaign events 
included: ''Comments about opponents;" "Comments about the 
campaign;" and "Endorsements." Once again the campaign 
itself dominated news story coverage about the 
candidates. However while 53.2% of news stories did have 
the campaign as the main issue, the study 
also found there had been a fair and even distribution in 
the number and placement of stories and photographs 
about the candidates. 
Stovall (1985) used the same categories 
for the 1980 presidential election campaign to find that 
journalists had awarded equal space to third-party 
candidate, John Anderson, only when he made statements about 
the campaign itself. However, when Anderson had addressed 
issues, the newspapers had awarded him less space and smaller 
headlines. While Carter and Reagan stories were 
accompanied by photographs 60.5% of the time, only 20.2% 
of Anderson stories featured a picture. 
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In the last of his studies to be presented in 
this review, Stovall (1988) again selected 49 daily newspapers 
for his analysis of trends in the print media coverage of the 
1984 presidential election campaign. Looking at the 674 'news 
events' that had been reported in news stories, he found 
that (as had been the case in 1980) campaign events had 
dominated the coverage. The event numbers for incumbent,Reagan, 
and challenger, Mondale, were judged to be even at 108 each. 
From these, Reagan had received 1561 news stories with 
a front page placement of 35.8% and Mondale events 
were reported in 1335 stories - 30.8% of these appeared on 
Page 1. There were also 79 more photographs of Reagan 
than Mondale. Stovall concluded that, unlike previous studies 
that had found campaign coverage to be balanced, his method of 
analysis had revealed that the "Republican Party in 1984 
had a decided edge in quantity and quality of coverage 
over the Democrats" (1988: 449). He further found that 
once again journalists had made the campaign the issue, 
concentrating on the candidates and what they had to say 
about the campaign and about each other. 
In has original study, Stempel (1961) examined how 
the 1960 presidential election campaign was covered by the 
prestige press and argued that simply awarding candidates 
equal space did not necessarily ensure an unbiased coverage. 
Finding that "sensational events" had previously occurred 
during election campaigns, he argued that it was possible 
for one of the candidates to be more newsworthy than his 
opponent. This study was described as being "descriptive" 
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and sought to examine both "space" and "display" without 
drawing any conclusions about bias. Stempel chose to analyse 
the 15 newspapers that had been found to be "outstanding" 
by editors throughout the United States and argued that 
these papers were "significant" because of their influence 
over both their readership and other American newspapers. 
Coining the term "prestige press," he named these 
newspapers as: the New York Times, the Christian Science Monitor, 
the Milwaukee Journal, the St. Louis Post Dispatch, the 
Washington Post, the Louisville Courier-Journal, the 
Wall Street Journal, the Atlanta Constitution, the Chicago 
Tribune, the Des Moines Register, the Kansas City Star, the 
Baltimore Sun, the Miami Herald, the Chicago Daily News 
and the Los Angeles Times ( 1 9 61 : 1 58) . Finding that news 
coverage for the Democratic party was "slightly better" in all 
of the newspapers than for the Republican party, Stempel 
had been unable to point to a trend or to a statistic that 
could explain the variation of coverage his analysis had 
unearthed in Page 1 space and headline allocation and 
concluded it came down to "individuality of coverage 
by these newspapers" ( 1961: 163). 
Stempel's (1965) study of the 1964 presidential 
campaign was the first time a researcher had compared the 
same newspapers used in a previous analysis (Stempel, 1961) 
and once again the study was identified as being "descript­
ive" in purpose. Applying the same method of analysis (space 
measurement and headline classification), the study found 
the 15 newspapers had once again slightly favoured the 
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Democrats in space allocation, However, in 1964 the 
Republican party had been given more space in Page 1 stories . 
Stempel once again concluded that, as with the 1960 coverage, 
newspapers had displayed individuality and suggested each news­
paper "may have been affected by unique factors in each 
campaign in its region" (1965: 21). 
Setting out to compare the coverage of the 1968 
campaign with what he had found in his two earlier studies, 
Stempel (1969) argued that the inclusion of a third-party· 
candidate created particular problems for the media because 
they were "attu ned" to reporting a two-party campaign. The 
study found that most of the 15 newspapers appeared to 
reflect the fact the third-party candidate (George Wallace) 
was a minor candidate and awarded him just over half the 
space coverage given to the two major candidates. As 
with the two previous campaigns, the Democrats fared 
marginally better. receiving 51.5% of total space compared 
to 48. 5% for the Republicans and once again the study 
failed to find any evidence of partisanship in the coverage. 
However, Stempel noted there had been less total space allocated 
to the campaign than during the previous two elections 
and less neutral space and found: "Most stories were one-
sided, reporting the activities of a single party" (1969: 706). 
Evarts and Stempel (1974) examined television, news 
magazines and newspaper coverage of·the 1972 presidential 
election campaign. The researchers explained that the six 
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major newspapers analysed in the study had been paired 
according to their edit0rial position, with two 
endorsing McGovern, two endorsing Nixon and two abstaining 
from candidate endorsement. While all media 
were examined for 'bias', it is the analysis of the 
newspapers that is presented here with the six papers being 
found to have given the Republicans "more favourable 
treatment" in those statements that had been coded as 
"unattributed." However the study found that in the 
overall coverage, the Democrats had been "favoured" by the 
newspapers but that the "direction" of the coverage could not 
be attributed to the editorial positions of the papers. 
Returning to space measurement and headline 
classification as the content analysis technique, Stempel 
and Windhauser (1984) referred to this study of campaign coverage 
of the 1980 presidential election as "the prestige press 
revisited" and comparisons were made with the findings 
from the 1960s studies. As before, no judgements were made 
as to how newspapers should perform and the researchers 
expressed interest in discovering whether the trend towards 
less total space coverage of campaigns had continued while 
also analysing newspaper coverage of third-party candidate, 
John Anderson. With the Chicago Daily News having ceased 
publication ; the number of newspapers examined was reduced 
to 14 and the researchers concluded that, unlike the findings 
from the three previous studies, the Republicans had been 
awarded more total space coverage in 1980. The third-party 
candidate had fared worse in this election, receiving less 
coverage than Wallace had in 1968 and the space coverage 
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was below what it had been during the campaigns of the 1960s. 
In their study of the 1984 and 1988 presidential 
election campaigns, Stempel and Windhauser (1991) expanded 
their hypotheses to include an examination of the "emphasis" 
of the coverage. They argued an analysis would show that the 
candidates received more coverage than the issues and named 
as a guideline, candidates' "strengths and weaknesse� and 
how the race is going" ( 1991: 14). Introducing three more 
"prominent" newspapers to provide a fairer geographical 
analysis, the study found the 17 newspapers had given 
no more coverage to issues in 1984 than in 1988 when 
two-thirds of all newspaper stories were found to have 
"dealt with politics and government, candidate strength and 
poll results" (1991: 202). However, the study concluded 
that total space coverage had been "fairly" allocated. 
Included as part of the above study were 
Myers ' (1991) findings from his study of the editorial pages 
of the 17 prestige newspapers. The main object of his study 
had been to determine how much "partisan direction" news­
papers had given. Although the study found the newspapers 
had given more editorial support to Mondale (41 . 2% 
to 35.3% for Reagan) the conclusion. was that this had 
not been reflected in voter sentiment at the 1984 polls. 
Repeating his analysis, and once again looking for "partisan 
direction" in the editorials of the 17 papers, Myers 
found that during the 1988 presidential election campaign 
the newspapers examined once again editorially favoured the 
losing candidate. 
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Conclusion 
With most of the research in this area having been 
undertaken in the United States, of particular interest to 
this study were the findings of Stempel and Windhauser (1991) 
who, in their la test· examination, found the "emphasis" of 
the coverage had been on candidates and not on 1ssues. 
had gone further in her 1971 study and criticized the 
Graber 
"superficial treatment" of presidential candidates. She al';'"gued 
that by focusing on character traits, the newspapers .she 
examined had denied their readership information about the 
candidates' professional ability and hence suitability to hold 
the position of President. 
Several of Stovall's studies (1982; 1984; 1988) 
found that "campaign events" had received more coverage than 
"issue events" during presidential election campaigns. With 
"horserace" coverage being more likely to occur on television, 
Russonello and Wolf's (1979) findings that the print media have, 
on occasions, presented election campaigns as "horserace" was 
also judged as being pertinent to this study. 
Finally, particular attention has been given to 
the findings of those researchers who have examined campaign 
coverage in Australian newspapers and found that , not unlike 
the coverage of presidential campaigns, Australian Federal 
election campaign coverage, has also dealt with leadership 
as an issue. Mayer, Thompson and Beatty (1973) found that 
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in comparison to other references during the 1972 Federal 
election campaign, leadership as an issue. had received 
"equal weighting." Goat's (1983) systematic analysis 
found that like television, the newspapers focused on what 
the leaders were saying during the 1980 Federal election 
campaign. In the chapters that follow, this study will 
attempt to replicate many of the findings of the researchers 
whose work has been presented in this review. 
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CHAPTER 3 
METHOD OF DATA COLLECTION 
Research Design 
This thesis examined the newspaper coverage 
of the 1993 Federal election campaign. This was done 
in order to find out how much emphasis the newspapers 
had placed on the issues. in contrast to how much of 
the coverage had focused on what the candidates were 
doing during the campaign. The thesis also compared 
the coverage awarded to the leaders of the two major 
political parties to that given to the deputy leaders. 
It further looked at how newspaper headlines had been 
allocated. Finally, it examined the coverage on the 
candidates for attitudinal direction. The research 
design for this examination was borrowed from the Stempel 
and Windhauser (1991) study of newspaper coverage of 
the 1984 and 1988 American Presidential election cam-
paigns. The hypotheses were framed to allow comparisons 
to be made between the results of this examination and 
those of studies that have examined newspaper 
coverage of either Aus�ralian or American election 
campaigns. 
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For this study, all of the news stories 
that were examined were about the 1993 Federal election 
campaign. A paragraph by paragraph examination 
determined which candidate the story was "primarily" about, 
what was the "major" issue in the story and whether the 
coverage about the candidate could be classified as being 
"favourable," "unfavourable" or "neutral." 
The advantage of examining every paragraph 
is that researchers have been able to identify all of 
the issues within a story. For example, Russonello and 
Wolf (1979) argued that while the main theme of a news 
article might be about a major candidate's policies, 
several paragraphs might also refer to his past political 
record as well as another paragraph being about his chances 
of winning in a particular state. Being able to make 
a decision about the "major" issue of a story is an 
jmportant part of this examination. Russonello et a l. ( 1979) 
had also been able to determine how many paragraphs in 
stories about major party candidates had been about that 
aspect of an election campaign that is referred to as 
the "horserace." Their results showed that during both 
the 1968 and 1976 presidential election campaigns, the 
newspapers had paid a lot of attention to the opinion 
polls. In 1968, 49 percent of paragraphs on presidential 
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candidates had been about the "horserace," that per­
centage slipping to 41 percent in 1976 (1979: 364). 
Stempel et al. (1991) also found "horserace" stories 
quite often appeared in the coverage of the 1984 and 
1988 presidential election campaigns. This had led the 
senior author to conclude that "horserace" was among the 
top seven issues "most frequently" covered during both 
campaigns (P. 66). 
It will be interesting to see how the Australian 
newspapers dealt with the 'horserace' aspect of the 1993 
Federal election campaign. Researchers like Edgar (1979) 
and Henningham (1990) have noted the frequent use of 
opinion polls in the coverage of past election campaigns. 
Goat (1983) commented on the attention paid to the 
"horserace" during the final weeks of the 1980 campaign. 
Following the 1993 election, he wrote an article devoted 
entirely to the polls and suggested the media had 
"lavished" at.tention on the "don't know" figures that 
appeared in the opinion polls (1993: 25). 
Also of interest will be the media's treatment 
of the issue that was identified as being to the forefront 
on the agenda of both the Labor leader, Paul Keating, 
and the media, as well as foremost on the minds of the 
pub � ic. This was the controversial goods and services 
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tax. During the campaign, one of the newspapers decided 
Mr Keating had been leading "a scare campaign focused 
almost entirely on GST" (The Courier-MaiL March 8, 1993). 
The day after Dr Hewson complained about "the media focus 
on GST," another metropolitan daily ran a story about 
what issues were concerning the readers and argued: 
"The letters are overwhelmingly concerned with the GST" 
(The Sydney Morning Herald, March 3 and 4, 1993). In his 
book written since the 1993 election, Hugh McKay (1993) 
argued that despite Keating's pledge to make it �n election 
about the proposed tax, the GST had not been the major 
issue of the 1993 campaign. 
Another issue that was identified as being one 
Mr Keatinq was trying to "elevate" during the campaign, 
was "industrial relations" (The Sydney Morning Herald, 
February 16� 1993). Sep arating the GST and industrial 
relations from other economic issues should tell us if 
the media showed any inclination towards allowing a 
party leader's agenda to become their own. A previous study 
showed this had not been the result. Edgar ( 1 979) 
suggested Labor leader Gough Whitlam had wanted the 1975 
election. to be fought solely on the issue of democracy 
but found the newspapers'had focused instead on the 
"bread and butter issues" of the "economy" as well as 
on the "campaign it.self" (pp. 133-134). Finding out how 
the newspapers dealt with all other aspects affecting 
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the economy in an election held during a recession -
as was the case in 1993 - will be part of this study 
and the Stempel et al. ( 1991) cate gory of "Economic 
activity" will be borrowed. 
Other issues that will be looked at in this 
thesis are those that were thought to be part of the major 
political parties' agenda during the 1990 Federal election 
campaign. Suggesting that Labor had "emphasized its 
environmental credentials" as part of its "secondary" 
agenda, Tiffen (1990b ) felt that non-vote-winning issues, 
such as "immigration, foreign affairs and defence ... , .were 
neglected" by both parties in 1990 (pp. 31-32). Any issue 
that shows up in the pilot study as having been 
overlooked or not to have been dealt with as the "main" 
issue in news stories, will not be awarded a separate 
category in this thesis. 
In looking at how the media react to the agendas 
of political parties, Tiffen (1990b) argued that th�ir 
priority during an election campaign is to. report "the 
campaign as a contest '' which in turn makes "policy 
substance" a secondary concern (p. 32). This argument, 
along with that put forward by Mayer (1985) that journalists 
believe issues must be "personalised" to make them interesting 
to the·readers, helped in making the decision to include 
the Stempel et al. (1991) category of "Politics and Government" 
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in this study. Of the 13 "subject matter categories" used 
by Stempel ·et al.(1991), "Politics and Government" stood 
out as the major issue in the coverage. Explaining this 
category "consisted largely of stories about what the 
candidates were doing in their campaigns," Stempel 
argued: "The evidence of that is overwhelming" (1991: 23). 
Like that study, this thesis will also look at 
how individual newspapers reported the activities of the 
candidates during the 1993-campaign. 
It is understandable in a country where vice-
presidents have been promoted to the top political position 
in sometimes tragic and unexpected circumstances, researchers 
would include in their studies, an examination of the 
coverage on vice-presidential candidates during general 
election campaigns. Between them, Graber (1971, 1976}, 
Russonello and Wolf (1979) and Stempel and Windhauser (1991) 
have examined newspaper coverage of five of the last seven 
presidential election campaigns. Their findings showed vice-
presidential candidates received substantially less coverage 
than the major presidential candidates. 
An examination of the coverage awarded to 
' 
Australian major party leaders versus deputy leaders is 
also relevant because the deputy leader of the Coalition 
is invariably a party leader in his own right. In 1993, 
the man who would have become the deputy Prime Minister 
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had the Coalition won the election was Tim Fischer, the 
leader of the National Party. During the campaign he was 
given the nickname "two-minute Tim" in several of the 
newspapers because of his cracking pace in visiting 
literally dozens of electorates and centres throughout 
the country. It will he interesting to see if either 
of these factors came into play in the amount of coverage 
awarded to Mr Fischer when it is compared to the coverage 
given to the deputy Labor leader, Brian Howe, who was 
not as highly visible during the campaign. Taking into 
account the findings of Mayer et al. (1973) that major party 
candidates werA referred to more often than the rest of 
their "team" during a prev1ous Federal election campaign, the 
Stempel et al. (1991) hypothesis that presidential candidates 
would receive more coverage than vice-presidential candidates 
is expected to be confirmed when adopted in this study. 
While Stempel (1991) concluded the presidential 
candidates had been treated fairly in the attitudinal 
direction of the stories, only one newspaper, the 
Kansns City Star showed up as having more stories about 
Mondale than incumbent, Ronald Reagan, in 1984. A few news-
papers, such as the Christian Science Monitor, had almost 
the same number of stories - 62 about Reagan and 58 about 
Mondale. However, the gap in story numbers in some news-
papers was substantial. For example, the Washington Post 
had 211 more stories about Reagan, while the New York Times 
had 87 more Reagan stories than Mondale stories (1991: 16). 
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Straying from the hypotheses framed by 
Stempel et al. (1991), this study will also look at 
the number of stories about the major party leaders 
as well as the direction. In making this decision, notice 
was taken of the widely held view that the incumbent during 
the 1993 campaign, Paul Keating, has mastered the art of 
using the media to his advantage, as well as suspicions 
that there have been occasions when the media have 
responded to his agenda. Cumming (1991) suggested Keating 
has "worked the media intensely" (p. 296). Edna Carew, a 
former specialist writer for the Australian Financial Review, 
also found Keating has "worked the parliamentary press 
hard and well" and included in her biography on 
Keating, the following comments made by his former assist-
ant, Barbara Ward: "There was no worry about ego with Paul. 
He'd go off and tell the press how brilliant he was in Question 
time, and got -3 fair bi.t of press as a result ... " ( 1992: 53). 
Among the politician� who have accused the media of promot-
ing Keating's cause is former Labor Prime Minister. Bob Hawke. 
Following Keating's unsuccessful challenge for the top political 
position in mid-1991, Hawke attacked the press gallery for 
allowing themselves to be manipulated by Keating and for 
offering him their "clear support." In relaying this 
incident, journalist and Hawke biographer, Stephen Mills, 
quoted Hawke as having told journalists they had been both 
"participants" and "unobjective" (1993: 204). .Journalist 
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and author, Paul Kelly, revealed the senior journalists and 
editors had supported Keating during his failed attempt 
because they felt he would "govern better" (1992: 636). 
In contrast, Hewson biographers, Norman Abjorensen 
(1993) and Christine Wallace (1993) have both touched on 
Hewson's distrust of the media. Abjorensen puts this down, 
in part, to Hewson's convictions about his predecessor, 
Andrew Peacock, having been denied a "fair go" by the media 
during the 1990 Federal election campaign (1993: 136). 
Tiffen (1990a) also noted there was a perception after 
the 1990 election that journalists had been out to get 
Peacock. In the run-up to the 1993 campaign, Wallace 
argued Hewson was blaming the media "to the point suggestive 
of conspiracy" for his party not being dble to sell their 
policies (1993: 268). On February 18, 1993, well into the 
second week of the campaign, three of the metropolitan 
dailies, The Age, The Sydney Morning Herald and 
The courier-Mail, all carried stories which either suggested 
Hewson had been avoiding the print media journalists or 
reported the fact that the previous day he had given his 
first. "full scale" press conference for nearly 12 months. 
In determining the number of stories about each of 
the major party Jeaders, the result should tell us if any or 
all of the papers had more items about either one of the 
candidates. Breaking this down even further, we should be 
able to find out if the reported unavailability of Dr Hewson 
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early in the campaign contributed in any way to the number 
of stories about him during that period. 
This paper will also attempt to differentiate 
between "favourable," "unfavourable" and "neutral" 
references to the candidates by classifying all 
paragraphs and making a decision as to the dir�ction by 
the attitudinal direction of the "majority of paragraphs." 
The results should allow comparisons to be made with those of 
of Stempel et al .(1991) who used this method in examining 
the attitudinal direction in the coverage of two presidential 
elect]on campaigns. Here, we should be able to ascertain 
if Australian newspapers in dnY way resemble their American 
counterparts whose sLories are largely favourable to the 
candidates. 
Finally, in looking at the way headlines were 
allocated, this study will again be guided by Stempel et al. 
(1991) in looking for any differences in the way newspapers 
used headljnes. 
The Hypot.heses 
The hypotheses for this thesis were framed on 
the basis of previous research studies undertaken in 
Australia and America and on the comments of those who 
have observed the media's performance during election 
campaigns . They were as follows: 
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(1) The incumbent high-profile leader would receive more 
coverage than his opponent. 
(2) That the majority of coverage would focus on party 
leaders and not on deputy leaders. 
(3) That the majority of coverage about the candidates 
would be "neutral." 
(4) The campaign itself would receive more coverage than 
any other single issue. 
(5) The headlines will be evenly allocated to individual 
candidates and candidates as a group in each of the 
newspapers. 
The Sample 
The four newspapers selected for examination were 
The Age in Melbourne, The Sydney Morning Herald (SMH) in 
SydnP.y, the national newspaper, The Australian and The Courier-
Mail in Brisbane. In the December, 1992 issue of Australian 
Business Monthly, The Courier-Mail was found to be one of the 
capital cit:y newspapers of "local importance" while The Age, 
SMH and The Australian were named as being among the four 
Australian newspapers that "continue to set the political 
agenda" (p: 44). (Fourth-named in ABM, The Australian 
Financial Review. published Monday to Friday was excluded). 
The three capital city newspapers and The Australian 
(Weekend Australian) are all Monday to Saturday broadsheets. 
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The sales figures for the six months to March 31, 1993, 
released by the Audit Bureau of Circulation, showed 
the four newspapers' Monday to Friday sales as being: 
The Australian, 113.439; The Age, 212,507; SMH. 240,554; 
The Courier-Mail, 234,373. On Saturdays, their respective 
sales were: 315,500+, 3 55, 833, 394.326, 330,848 (The 
Australian, May 28, 19931. The pre-election editorials 
of The Australian, SMH and The Age all "suggested a �������·�� ----
change of government'  <The Australian, March 12, 1993). 
Similarly, The Courier-Mail was shown to be calling 
for "'Labor to be put out to grass '" (The Age, March 12, 1993). 
The four newspapers were analysed from February 8. 1993 -
the day after the.federal election was announced - to 
March 12, 1993 - the. day before the election was held. 
The story was the fundamental unit and a 
distinction was made between news stories, feature articles, 
editorials, letters and other opinion columns. Borrowing 
from Stempel and Windhauser's (1991) study of the 1984 
and 1988 presidential election campaigns, and replicating 
as closely as possible their classifications and examination 
techniques, only campaign news stories were coded. The 
number of stories in the ·Fairfax papers was remarkably 
close, 350 in the SMH and 357 in The Age. The Courier-Mail 
had 394 stories and The Australian 601. 
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The Candidates 
Recording all references to, and statements by, 
the candidates, a paragraph by paragraph analysis decided 
which of the candidates the story was about. Stories about 
minor party and independent candidates were coded and 
classified, but were dealt with separately. The story was 
thus classified as dealing with Keating, Howe, other 
Australian Labor Party candidates, or Hewson, Fischer, other 
Coalition candidates or about "no one" candidate "primarily." 
The Direction 
Attitudinal direction was examined only in relation 
to the candidate the story was "primarily" about. A further 
classification of "favourable," "unfavourable" and "neutral" 
enabled majority paragraph direction to be ascertained. 
"Favourable" and "unfavourable" were the positive or negative 
references made about candidates' "strength, morality or 
activity." "Neutral" was allocated where references in a 
single story were equally favourable/unfavourable or where 
there was no clear d1t·ection in the coverage. 
"favourable" paragraph was: 
Thus a 
Mr Keating delighted his audience by calling 
them the "true believers" and then he didn't 
let them down (The Courier-Mail. March 9, 199�. 
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Similarly, the following paragraph was judged "unfavourable": 
However, Dr Hewson's efforts were undermined by 
his own faltering performance on a talk-back 
radio program devoted to the GST and his later 
failure to spell out the terms of the full 
employment pledge (SMH, March 3, 1993). 
Finally, favourable/unfavourable paragraphs in a single story 
rendering it "neutral" were: 
(1) This is why Keating hijacked last night's debate, 
reading out a virtual shopping list of items that 
will be hit by the consumption tax. 
(2) The price Keating paid was to his stature. Any 
value from the incumbency to the prime ministership 
was stripped away by last night's verbal brawl 
(The Australian, February 19, 1993). 
The effects of applying the classifications of "favourable," 
"unfavourable" and "n eutral" to only those references to the 
candidate the story was about will be discussed further in 
the findings on direction. 
Once again taking from the Stempel and Windhauser 
(1991) study, the following seven of their thirteen categories 
WP-re used: "Politics and Government," "Economic Activity," 
"Pu-blic Health and Welf
.
are," "Education and Classic Art.s," 
"Recreation and Media," "Strength of Candidate" and 
"Horserace." Following a pilot study, a further four 
categories - relevant to the Federal election - were added, 
making a total of 1·1 categories. Issues placed in these 
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categories were: 
* 
"' 
Politics and government: Policy launches. rallies and 
other campaign activities. 
Economic Activity: Stories about interest rates. inflation. 
small business and agricultural economy, transportation, 
natural resources, trade and money. 
* Public health and Welfare: References to hospitals. health 
insurance, public welfare, child welfare and welfare 
agencies. 
* Education and the Classic Arts: 
the arts. 
Stories about education and 
* Recreation and Media: Stories about holidays, recreation 
activities and the media. 
"' Strength of Candidates: References to candidates' qualities, 
experience and chances of winning. 
* Horserace: Opinion poll stories. 
* GST: References to the goods and services tax. 
* 
* 
"' 
Industrial Relations: References to existing and proposed 
changes to work-place conditions and wages. 
Employment: References to employment and unemployment. 
Environment: Stories about air and water pollution, heritage 
listings and forests. 
The Headlines 
The following classifications for headlines were 
borrowed from Stempel et al. (1991: 9). 
Streamers: 
Spread heads: 
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heads stretching across the whole of 
t.he page. 
heads that go across more than two 
columns. 
Two-column heads that are exactly two columns wide. 
heads 
Major one-column - heads "at least one inch deep." 
heads 
M1nor one-column - heads that are "less than a11 inch deep." 
heads 
Pinally, the coders sampled five election stories 
in each of the four newspapers, and, using the criteria of 
"favourabl�," "unfavourable" and "neutral", reached an inter-
coder agreement that ranged from .89 to .90. 
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CHAPTER 4 
FINDINGS 
Table 1 shows the number of stories about the 
major party leaders. their deputies, ALP candidates "in 
general." Coalition candidates "in general" as well as those 
stories that were not about "any one candidate primarily." 
It. shows that in all of the newspapers. Labor leader, 
Paul Keating, clearly stood out from the rest of the ALP 
candidates when they were classified as a group. This was 
particularly evident in The Sydney Morning Herald where 
the ratio of Keating stories versus ALP candidates "in 
general" stories was 2:1. While there was no clear 
emphasis placed on Coalition leader, John Hewson, in 
relation to Coalition candidates as a group, The Sydney 
Morrd ng Herald was alone in having fewer stories about 
Hewson thRn about Coalition candidates "in general." 
Confirming the hypothesJs that there would be more stories 
about incumbent, Paul Keating, than about Opposition 
leader. John Hewson. the content analysis showed this to 
be the case in all four newspapers. 
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Table 1 : The number of Favourable. Unfavourable and Neutral Stories 
Tl)e 
SMH 
The 
The 
+ 
= 
'«N -
about the major party candidates in the four newspapers. 
ALP Coalition 
Keating Howe Candidate Hewson Fischer Candidate 
-+ () + - 0 + 0 + 0 + 0 + 0 *N 
Age 3 4 75 0 0 3 1 5 37 1 6 45 0 2 8 0· 3 42 103 
2 1 0 57 0 0 2 3 27 2 17 27 1 0 13 0 5 56 109 
e-Mail 11 9 49 0 0 2 0 2 44 6 1 2 45 1 3 14 4 3 40 11 5 
Au st 16 22 1 o7 a 0 6 5 2 63 7 20 75 0 3 17 4 8 79 140 
Favourable - = Unfavourable 0 = Neutral 
Neutral stories t.hat cto not r�fer t() any one candidate or have 
an identifiable direction or both 
The largest discrepancy appeared in The Age, where 
out of a total of 357 stories about the election campaign, 
23 percent were about Keating while 15 percent were Hewson 
stories. Of the 350 stories in The Sydney Morning Herald, 
Keating received 20 percent of the coverage and Hewson 13 
percent. The Australian had the largest number of election 
stories of all newspapers examined. Of the 601 stories, 24 
percent were about Keating·and 17 percent were about Hewson. 
The Courier-Mail came closest to providing a balanced 
coverage of the major party leaders - out of 394 stories, 
18 percent were Keatjng stories while 16 percent were about 
Hewson (Table 2). 
Table 2. 
Contents 
Keati.ng 
stories 
Hewson 
stories 
Other 
campaign 
stories 
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The percentage of Keating and Hewson stories in 
the four newspapers 
Age SMH e-Mail Aust 
(n=357) (n=350} (n=394) (n=601) 
% � 0 % � 0 
23 20 18 24 
15 13 16 17 
62 67 66 59 
The results of the borrowed Stempel and 
Windhauser (1991) hypothesis that the leaders of the major 
parties would receive more coverage than the deputy leaders 
i.s confirmed in Table 3. While Tim Fischer, the deputy 
leader of the Coalition and Leader of the National party, 
fared better than the deputy Labor party leader, Brian 
Howe, he still received less than one-third of the coverage 
given to his leader, John Hewson, in The Courier-Mail and 
� and less than one-fifth in The Age and The Australian. 
The best result for Howe was in The Australian where he 
received 3 percent to Keating's 66 percent of stories. 
Table 3. 
( i ) 
Contents 
Keating 
stories 
Howe 
stories 
Other 
ALP 
stories 
( i i ) 
Contents 
Hewson 
stories 
Fischer 
stories 
Other 
Coalition 
stories 
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Stories focusing on major party leaders and 
deputy leaders 
Age 
(n=128) 
� 0 
64 
2 
34 
Age 
(n=107) 
% 
49 
9 
42 
TOTAL ALP STORIES 
SMH 
(n=102) 
% 
68 
2 
30 
e-Mail 
(n=119) 
� 0 
60 
2 
38 
TOTAL COALITION STORIES 
SMH 
( n= 121 ) 
% 
38 
12 
50 
e-Mail 
(n=128) 
% 
49 
14 
37 
Aust 
(n=221) 
% 
66 
3 
31 
Aust 
(n=213) 
% 
48 
9 
43 
While judgements about 'bias' are difficult to 
establish (Henningham, 1980; Stempel and Windhauser, 1q91) 
the attitudinal direction in Tables 4 and 5 shows that most 
of the stories about the major party leaders were "neutral." 
The Courier-Mail was alone in having more "favourable" than 
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"unfavourable" coverage about Keating. However, all of 
the newspapers had more "neutral" stories than either 
of the other two classifications. 
Table 4. Attitudinal direction in Keating stories. 
Age SMH e-Mail Aust 
(n=82) (n=69) (n=71) (n=145) 
% % 
g. 0 
g. 0 
Favourable 4 3 18 1 1 
Unfavourable 5 14 13 15 
Neutral 91 83 69 74 
Table 5. Attitudinal direction in Hewson stories. 
Age SMH C-""Mail Aust 
Cn=52) (n=46) (n=63} (n=102) 
% % 
% 
% 
Favourable 2 4 10 7 
Unfavourable 1 2 37 19 20 
Neutral 86 59 71 73 
The hypothesis that the headlines would be equally 
allocated to individual candidates and candidates as a group 
in each of the newspapers is verified in Table 6. All four 
newspapers appear to have made an effort in the allocation of 
the larger heads to avoid what would be regarded as an 
"imbalance" in direction. The Australian stands out in 
balancing its use of streamers with five going to Labor, five 
to the Coalition and six streamers neutral in direction. 
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Table 6: Headlines classified by Size and Major Party Favoured 
. 
Streamer Spread 2-Column Major 1-'-Col Minor 1-Col Total 
L c N. L c N L c N ·L c N L c N L c N 
The Age 3 2 4 48 42 60 24 32 41 21 24 27 3 1 13 99 101 ·t45 
SMH 1 2 0 49 53 63 15 20 16 16 1 6 30 5 15 34 86 106 143 
e-Mail 2 5 13 37 56 96 9 17 40 5 13 27 3 7 41 56 98 217 
The Aust s 5 6 71 78 107 46 56 79 23 20 42 8 1 1 17 153 170 251 
L=Labor; C=Coalition; N=Neutral 
Table 7 confirms the final hypothesis 
that the campaign itself would receive more coverage 
than any other single issue. In all four newspapers 
the ma.in :=;ubject-related issue was "Politics and Government." 
While campaign activities and events just pipped "Economic 
activity" as an issue in The Sydney Morning Herald - 28 per­
�ent to 27 percent - The Courier-Mail, with the highest 
percentage of campaign stories (38 percent) also displayed 
the widest issue gap - the nearest category "Eronomic 
activity" received only 15 percent of issue coverage jn 
t.hat newspaper. 
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Table 7: Issues of the 1993 Federal election campaign 
Age SMH e-Mail Aust 
Contents (n=J57) (n=350) (n=394) {n=601) 
% 
� � 
% 
0 0 
Economic activity 19 27 1 5 27 
Public Health and Welfare 1 3 1 1 1 1 9 
F.mployment 5 4 4 4 
GST 8 7 6 5 
Environment 2 1 2 1 
Industrial relations 3 3 3 6 
Education and Arts 2 2 2 3 
Recreation and Media 4 3 2 2 
Politics and Government 27 28 38 31 
Strength of candidate 8 7 1 2 6 
Horse race 9 7 5 6 
There were many similarities in the way the newspapers 
dealt with the issues. For example, while they obviously 
decided the economy was the major issue outside of the 
campaign itself, employment, which both leaders had named as 
·one of the two most important issues of the election, received 
very little attention. The Australian, The Courier-Mail �nd 
�had employment as the main issue in only four percent of 
their stories while fiVe percent of the stories in The Age 
emphasi.zed this issue. The controversial goods and services 
tax CGST) failed to �aterialize as the issue of the election 
with cov�rage ranging from eight percent of campaign stories 
in The Age to five percent in The Australian. While The 
Australian focused on industrial ·relations in six percent 
of its stories, the three other newspapers had it as the 
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major issue in only three percent of their news stories. 
One issue that did receive a lot of attention 
was "Public Health and Welfare." Rating among the top 
four issues in The Courier-Mail, "Public Health and Welfare" 
was among the top three issues in all of the other news-
papers. Somewhat surprisingly, given the Labor government's 
aspirations towards creating a "clever country," "Education 
and the Arts" was emphasized in only two percent of the 
stories in the three metropolitan dailies and in three 
percent of the stories in The Austral.ian. "Recreation 
and the Media" did better with four percent of the stories 
in The Age, three percent in the SMH and two percent in ·both 
The Courier-Mail and The Australian about recreational activities 
and/or the media. Finally, while it has been suggested Labor had 
emphasized its past record on environmental matters during 
the 1990 Federal election campaign (Tiffen. 1990b), the 
environment was not an election issue with the newspapers 
during the 1993 campaign. While The Age and The Courier-Mail 
had it as the major issue in two percent of their sLories, 
The Australian and SMH focused on the environment in only 
one percent of their stories. 
Tables 8 to 11 show the number of stories about 
the candidates in each of the newspapers. the direction 
and the issues that were emphasized in the stories. 
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Table 8: Number of stories about the candidates, the direction and 
the issues in The Age. 
Keating 
ALP 
Howe Candidate Hewson 
Coalition 
Fischer Candidate *N 
Politics & 
Government 
Economic 
Activity 
Health & 
Welfare 
+ 0 + - 0 + 
2 2 18 0 0 0 
0 + 
8 
0 + 0 + 0 
2 21 0 2 4 0 0 5 
0 0 22 0 0 0 0 1 13 0 1 12 0 0 0 0 7 
0 9 0 0 2 0 0 4 0 0 0 0 0 0 0 10 
Strength of 0 
Candidate 
3 0 0 0 0 4 0 2 0 0 0 0 0 2 5 
Horse race 0 0 10 0 0 0 0 0 2 0 0 3 0 0 0 0 0 0 
GST 0 4 0 0 1 0 2 0 0 3 0 0 0 6 
Recreation & 0 0 0 0 0 0 0 0 0 0 0 
Media 
0 0 0 0 0 2 
Education & 0 0 4 0 0 0 0 0 2 0 0 0 0 0 0 0 0 2 
Arts 
Employment 
Industrial 
Relations 
Envi.ronment 
TOTAL 
0 0 2 0 0 0 0 0 
0 0 2 0 0 0 0 0 
0 0 1 
3 4 75 
0 0 0 
0 0 3 
0 0 1 
5 37 
0 2 0 0 0 0 0 
0 0 2 0 0 0 0 0 3 
0 0 0 0 
1 . 6 45 0 
0 1 
2 8 
0 0 2 
0 3 42 
+ 
= Favourable 
-
= Unfavourable 0 
= Neutral *N -- N 1 eutra stories 
With the majority of the stories about· Keating and 
Hewson focusing on "politics and government," what stands out 
is how even-handed the newspapers were in reporting what the 
23 
13 
19 
7 
1 6 
6 
6 
8 
2 
2 
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major party leaders were doing during the campaign. In The Age, 
22 of the stories about Keating and 24 about Hewson focused on 
"politics and government." There were 23 stories about Keating in 
the SMH and 22 about Hewson that emphasized "politics and 
-
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government" while this was again the main issue in 3 4  stories 
about each of the major party leaders in The Courier-Mail. 
Finally, "politics and government" was the major subject-
related issue in 53 of the stories about Keating in 
The Australian and in 51 of the stories about Hewson. 
Table 9: Number of stories about the candidates, the direction and 
the issues in the Sydney Morning Herald. 
ALP Coalition 
Keating Howe Candidate Hewson Fischer Candidate *N 
+ 0 + - 0 + 
Politics & 0 7 16 0 0 0 0 
Government 
0 + 0 + 
7 2 10 10 
0 + 
0 4 0 
0 
7 
Economic 
Activity 
0 2 17 0 0 1 0 0 5 0 3 10 0 0 6 0 1 17 
Health & 
Welfare 
0 0 9 0 0 1 0 0 0 0 0 0 2 0 0 8 
Strength of 2 0 2 0 0 0 3 0 5 0 0 0 0 0 0 0 
Candidate 
4 
Horse race 0 0 4 0 0 0 0 0 5 0 0 0 0 0 0 0 0 0 
GST 0 0 0 0 0 0 0 0 3 3 0 0 0 0 0 8 
Recreation & 0 0 2 0 0 0 0 0 0 0 0 
Media 
0 0 0 0 2 
Education & 0 0 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 5 
Arts 
22 
33 
15 
4 
1 5 
7 
3 
Employment 0 0 0 0 0 0 0 3 0 0 0 0 0 0 2 0 4 
Industrial 0 0 · 2 .o 0 0 0 0 0 0 1 0 0 0 0 0 4 4 
Relations 
Environment 0 0 2 
TOTAL 2 10 57 
0 
0 
0 0 0 0 0 
0 2 3 27 
0 0 0 0 0 0 0 0 1 
2 17 27 0 13 0 5 56 
+ = Favourable - = Unfavourable 0 = Neutral *N 
= 
Neutral stories 
109 
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While almost half of the stories about Hewson in 
The Age focused on his campaign activities, there were as 
many stories about Keating that had the economy as the main 
issue as there were stories about what he was doing during 
the campaign. With the "horserace" accounting for nine 
percent of the issues covered tn stories in The Age, only 
three stories that were primarily about Hewson dealt with the 
horserace aspect of the campaign in comparison to 10 about 
Keating. However, on the issue of employment there was 
one more story about Hewson than about Keating. There were 
over three times as many stories about the deputy leader of 
the Coalition, Tim Fischer, than stories about the deputy 
leader of the Labor party, Brian Howe. However, it was 
Fischer's role as leader of the National party that had 
60 percent of the stories about him focusing on "politics 
and government." In looking at the atti t.udinal direction, 
The Age had more "neutral" stories about the major party 
leaders than any of the other newspapers - 91 percent of 
the stories about Keating and 86 percent of the stories 
about Hewson were "neutral." - This was a result of there 
being no "clear" direction in the majority of the stories, 
or. indeed, 1n some of the paragraphs. For· example, the 
following paragraph appeared in a story about the major 
party leaders following the first of the television 
debates: 
Television debates ar� supposed to be all about 
substance, but equally they are about presentation 
and style. And both men had problems to try to 
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shed before the cameras - Dr Hewson's image 
of having a computer bleeping inside his ribcage 
instead of a heart and Mr Keating's image as a 
bombastic, aggressive politician unable to confront 
the pain of unemployment for ordinary people 
(The Age, February 15, 1993: 5). 
In the Sydney Morning Herald, 28 percent of the 
stories about both Keating and Hewson had "economic activity" 
as the main issue. Public health and welfare, which was 
among the top three issues dealt with in the SMH, was 
emphasized in nine of the stories about Keating but in 
only one story about Hewson. The "horserace" appeared as the 
main issue in stories about Keating and the ALP candidates 
but not in any of the stories about Hewson or stories that 
were primarily about one of the Coalition candidates. 
As had beeu the case in The Age, there were no stories about 
Hewson that had focused on the issues of education or the arts. 
However, this may have been a result of the coalition's 
campaign strategy as five of the stories about the Coalition 
candiriates identified as a group had ''education and the arts" 
as the main issue. Over one-third of the stories about deputy 
Coalition leader, Tim Fischer, ''"'ere about his campaign 
activities. Once again, there were more stories about 
Fischer than about the deputy leader of the Labor party -
14 stories were about Fischer and two were about Howe. 
There were more "unfavourable" than "favourable" stories about 
both of the major party leaders. This was particularly notice­
able in the stories about the Coalition leader, with 
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37 p�rcent of the stories about Hewson being "unfavourable." 
Attitudinal direction was found mostly in the stories where 
the emphasis was on the activities of the party leaders 
during the campaign. An example of this can be seen in a 
story that reported Dr Hewson's visit to the Exodus Centre 
for the needy as well as a stop at a delicatessen and 
Hewson opening sitting member Dr Bob Wood's campaign rooms: 
Another campaign day, and for Dr Hewson, time for that 
most familiar of election forays: a street walk 
followed by an exhibition of concern for the 
downtrodden. 
Monty Python's Ministry of Silly Walks could hardly 
have been sillier than some parts of Dr Hewson's 
morning ramble down the Great North Road, Five Dock. 
Then it was on to the more serious engagement, and 
here, events came closer than usual in a political 
campaign to the edge of moral dilemma. 
Indeed, several Journalists were also embarrassed 
and chose to leave the meal hall. 
(The SMH, February 11, 1993: 4) 
Of the campaign news stories in The Courier-Mail, 
over half of those about Hewson (54 percent) and slightly 
less than half of the stories about Keating (47 percent) 
emphasized "politics and government." While "economic 
activity" was the main issue in one--quarter of the stories 
about the Labor leader, only one-sixth of the stories about 
the leader of the Opposition focused on the economy. The 
Courier�Mail was alone in having "strength of candidate" 
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Table 10: Number of stories about the candidates, the directlon and 
the issues in The Courier-Mail. 
ALP Coalition 
Keating Howe Candidate Hewson Fischer Candidate *N 
+ 0 + - 0 + 0 + 0 + 0 + 0 
Politics & 8 5 21 0 0 0 0 0 10 3 9 22 
Government 
7 0 4 
Economic 
Activity 
2 15 0 0 0 0 5 2 7 0 0 0 0 5 
Health & 
Welfare 
1 2 4 0 0 2 0 0 5 0 0 4 0 1 2 0 1 10 
Strength of 0 0 2 0 0 0 0 1 11 0 0 0 0 0 1 3 
Candidate 
8 
Horse race 0 0 0 0 0 0 0 0 4 0 0 0 0 0 0 0 
GST 0 2 0 0 0 0 0 1 4 0 0 0 0 
Recreation & 1 0 0 0 0 0 0 0 0 0 0 
Media 
Education & 0 0 0 0 0 0 0 0 1 0 0 
Arts 
0 0 7. 0 0 
0 0 0 0 0 
4 6  
1 6 
10 
10 
1 1 
7 
1 
4 
Emp 1 oymen t 0 0 3 0 0 0 0 0 3 0 0 3 0 1 1 0 0 1 5 
Industrial 
Relations 
Environment 0 
TOTAL 13 
+ 
= Favourable 
0 2 0 0 0 0 0 
0 0 
9 49 
0 
0 
0 0 0 
0 2 0 
Q 3 
2 44 
0 0 2 0 0 0 0 0 4 
0 0 0 0 
6 12 45 
0 0 
3 14 
0 
4 
0 
3 40 
= Unfavourable 0 � Neutral *N = Neutral stories 
ahead of "public health and welfare"as an issue. This was 
particularly noticeable in those stories about the 
3 
2 
11 5 
cand1· dates· .. ,_. n gen· eral." D · th · h ur1ng e campa1gn, T e Courier-Mail 
had looked at the seats and profiled the candidates in the 
electorates. This had resulted in there bejng 12 stories about 
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"ALP candidates in ·general" and 12 about the "Coalition 
candidates in general" where the emphasis was on "strength 
of candidate." The two stories about Howe focused on 
the issue of health while exactly half of the 18 stories 
about Fischer emphasized what he was doing during his 
campaign. While the majority of the stories about both 
Keating and Hewson were "neutral," The Courier-Mail was 
the only newspaper to have more "favourable" than "unfavourable" 
stories about the incumbent Labor leader. The following 
paragraphs were part of a story reporting an interview with 
the Keating family that had taken place on the Ray Martin 
at Midday Show the previous day: 
Prime Minister Paul Keating is a passionate man 
with a good sense of humor who gets angry when his 
son is late at night. 
His four children described him as a "big softy" 
(The Courier-Mail, February 27, 1993:2). 
Two days later, The Courier-r1ail, who had more "unfavourable" 
than "favourable" stories about Hewson, reported his 
appearance on the Sixty Minutes television programme with 
that story about him including the following ·Paragraph: 
Dr Hewson yesterday appeared in public with his 
children from his first marriage just 15 months 
after they had attacked him on national television 
for putting his career before his family 
(The Courier-Mail. March 1, 1993: 1). 
In the national newspaper. The Australian, 52 per­
cent of the st.ories about Hewson emphasized "politics and 
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Table 11: Number of stories about the candidates, the direction and 
t,he' issues in The Australian. 
ALP Coalition 
Keating Howe Candidate Hewson Fischer Candidate *N 
Politics & 
Government 
Economic 
Activity 
Health & 
Welfare 
+ 0 + - 0 + 0 + 0 + 0 + 0 
8 10 33 0 0 1 14 6 9 38 0 2 12 0 2 5 
3 7 32 0 0 0 0 0 26 6 17 0 0 4 0 2 20 
2 1 16 0 0 5 0 0 2 0 0 3 0 0 1 0 0 12 
Strength of 0 0 1 0 0 0 3 
Candidate 
7 0 0 0 0 0 0 4 1 11 
Horse race 0 0 10 0 0 0 0 0 4 0 6 0 0 0 0 0 0 
GST 2 2 0 0 0 0 0 0 2 4 0 0 0 0 3 8 
Recreation & 0 0 2 0 0 0 0 0 2 0 0 
Media 
0 0 0 0 0 2 
Education & 
Arts 
Employment 
Industrial 
Relations 
0 
0 2 
0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 9 
0 0 0 0 0 2 4  0 1 0  0 0 3 
6 0 0 0 0 0 5 0 0 2 0 0 0 0 0 6 
Environment 0 0 3 0 0 0 0 0 1 0 0 0 0 0 0 0 0 3 
29 
42 
13 
5 
1 6 
7 
3 
3 
8 
13 
TOTAL 16 22 107 0 0 6 5 2 63 7 20 75 0 3 17 4 8 79 140 
+ = Favourable - = Unfavourable 0 � Neutral *N = Neutral stories 
government" while only 35 percent of the stories about 
Keating focused on his campaign activities. Like the other 
newspapers, there were more stories about Keating in 
The Australian that had "economic activjty" as the main issue 
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42 of the stories about the Prime Minister emphasized 
matters related to the economy compared to 24 Percent 
about the Opposition leader that dealt with this issue. 
With "public health and welfare,. being among the top 
three issues in the stories about the candidates in 
The Australian, there were over six times as many stories 
about Keating than about Hewson that had emphasized this 
issue. The 19 stories about Keating that focused on 
health and/or welfare. made up 13 percent of all of the 
stories about the leader of the Labor party in this 
newspaper while the three stories about Hewson emphasizing 
this issue accounted for only three percent of the total 
number of stories about the leader of the Coalition. There 
were four times as many stories about the deputy leader of 
the Coalition, Tim Fischer, than there were stories about the 
deputy leader of the Labor party, Brian Howe. All of the 
five stories about Howe emphasized ,.public health and welfare" 
while 14 of the 20 stories about Fischer reported his 
activities on the campaign trail. One of the stories in 
The Australian that emphasized Mr Fischer's activities in his 
capacity as the leader of the National party, reported 
the Nationals' launch at the RSL Club at Lismore. Appearing 
under the head: 'Fischer dodges Coalition divisions', this 
story provides an example of atti�udinal direction in 
attributed statements about a candidate other than the 
candidate the story is primarily about. As this story was 
clearly about Mr Fischer, the following statements he 
made about the Prime Minister were not classified as 
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"unfavourable": 
It is absolutely clear that Labor leader Keating 
is a political animal first and. sadly an 
Australian citizen second, Mr Fischer said. 
I might add Keating lost all right to use �he great 
Australian flag the day he attacked (it) on foreign 
soil - in Indonesia last year . 
Outside Mr Fischer said: "Paul Keating is not 
Bob Hawke's bootlaces. T might �dd that Bob 
Hawke was a gentleman compar�d with. the· man that 
currently and temporarily or.cupies The Lodge 
(Tim Fischer quoted in The �ustralian, F.ebruary 22, 
1 993: 4) . 
First and last weeks of the 1993 Federal election campaign 
Half way through the second week of the campaign 
a story in The Australian r�ferred to nr Hewson's "first 
formal press conference in more than a year" {The Australian, 
February 19, 1993: 17). The Age, SMH and The Courier-Mail 
reported that press conference as follows: 
Dr Hewson yesterday granted an extended news 
conference after complaints to his staff about 
the abbreviated conferences he has given 
during the c.:ampaign 
(The Age, February 19, 1993: 17). 
Dr Hewson sat under a palm tree at the Lismore 
showgrounds in northern NSW to grant journalists 
their first full-scale press conference with him 
for more than a year. The conferen�e followed 
complaints by journalists travelling with 
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Dr Hewson that they were not being granted 
sufficient access to question him properly on 
his election promises 
(The SMH, February 18, 1993: 6). 
But a more intense battle for Dr Hewson was with 
the media over the lack of sufficient access. His 
program allowed only five minutes with media 
jn the day 
(The Courier-Mail. February 18, 1993: 2). 
Wjth Hewson having fewer stories about him than Keating in 
all of the newspapers, the first and last weeks of the 
r.ampaign were looked at to see if there had been fewer stories 
about the leader of the Coalition in relation to those about 
the leader of the Labor party during the period there �ere 
complaints about his lack of availabilit�y to the print media. 
Tables 12a to 12b show The Courier-Mail as the only news-
paper to shift the attention away from the major party 
leaders in the final stages of the campaign. Ou� of the total 
number of stories appearing in that newspaper during the first 
week, 40 perc�nt had been about the main contenders with 
23 percAnt of the stories about KP-ating and 17 percent about 
Hewson. However, for the final week onJy 10 percent of the 
campaign ne�s stories were about the Labor leader and 12 percetit 
were about the leader of the Opposition. This shows 
The Courier-Mail as being the only newspaper in the immedinte 
run-up t.o the elect1on to have more stories about Hewson than 
about Keating. The Age and the SMH remained consistent in 
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Table 12 (a}: The percentage of Keating and Hewson stories in 
the four newspapers during the First Week of the 
1993 Federal elect. ion campaign ( 8·-1 3 February). 
Age SMH C-Mall Aust 
(n=113) ( n-= 82 )  ( n= 91 ) (n=148) 
0 % � 0 
·i) 
0 0 
Keating 22 22 23 28 
stories 
Hewson 12 13 17 1 3 
stories 
Other 66 65 60 59 
Campaign 
stories 
Table 12 (b): The percentage of ·Keating and Hewson stories in 
the four newspapers during the Last Week of the 
1993 Federal election campaign (8th-12th March). 
Age SMH e-Mail Aust 
(n=59) (n=56) (n=59) (n:::100) 
� 0 % % 
0 
'0 
Keating 22 22 10 27 
stories 
Hewson 20 14 1 2 21 
stories 
Other 58 64 78 52 
Campaign 
!';t'ories 
their coverage of Keating with 22 percent of all campaign stories 
for the first and last week being about the Prime Mirlister in 
both newspapers. However, the stories about Hewson ro�e from 
12 percent for the first week to 20 percent for the 
final week in The Age but only from 13 percent to 14 percent in 
the SMH. While the stories about the Prime Minister dropped 
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from 28 percent for the first week to 27 percent for the final 
in The Australian, the stories about the leader of the 
Opposition.went from 13 percent for the first week to 21 
percent for the final week of the campaign in that newspaper. 
Similarities and differences in the way Australian and American 
newspapers cover general elections. 
In comparing the results of this analysis 
with those of Stempel and Windhauser (1991) there were 
similarities in the way several of the issues were covered 
by t-he Austral ian and American newspapers. "Politics and 
government" had been the "most fr�quent category" in the 
coverage of the 1984 presidential election campaign in 16 of 
the 17 newspapers and in 14 of the newspapers in 1988 (Stempel 
et al. 1991: 23). While "politics and government" was 
also the main issue in the majority of stories about the 
candidat�s-in the coverage of th� 1993 Federal election 
campai.gn, the Australian newspapers treated the "horserace" 
asp�ct of the campaign as well as the subject related issue, 
"strength of candidate" somewhat differently.· In the Ameri.can 
newspapers a "clear majority" ot the coverage of both 
campaigns was devoted to these three 1ssues 
(Stempel et al. 1991: 23). In the coverage of the 1993 
campaign, ·only The Courier-Mail ha<;f "strength of candidate". 
among the top three issues while stories about who was in 
front were only sixth in prominence in that newspaper. 
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All of the Australian newspapers had the economy 
second on the scale of issues most frequently covered. 
However, it was on the issue of "economic activity" that 
Stempel (1991) was most critical of the American newspapers' 
coverage of the two presidential campaigns. He found that 
during the sixty-thrP-e days of the campaign in 1984 there 
had been only six stories on the economy in two of the 
newspapers and only eight in another two papers. This had 
led him to argue: "Given the size of the deficit, the 
high rate of unemployment and the problem of the foreign 
trade deficit, this hardly see ms sufficient" (1991:204). 
The coverage of "public heaJt.h and welfare" which was among 
t.he top three issues in ThE' Age, � and The Austral ian 
nnd dmong the.top four in The Courier-Mail, was tourid by 
stempel to be "virtually nonexistent" in the campaign 
�tories in the American nBwspapers (1991 · 23). 
It was in �he handling of the issue of education 
that the Australian and American newspapers again showed a 
similar tendency. Education grouped with the arts was 
emphasized in only two percent of the stories in The Age, SMH 
and The Courier-Mail and in three percent of the stories 
in The Australian. As we have already seen when looking 
at the issues that were emphasized in the stories about the 
candidates, there was only one story in the coverage of 
all four newspapers that focused on education when Dr Hewson 
was the primary candidate of the story. This was a two 
paragraph story in The Courier-Mail which reported the 
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Coalition leader as pledging $30 million during the first 
term of a Coalition government to build a new universitY 
in Cairns (The Courier�Mail, February 17, 1993: 10). 
Stempel (1991) found that even though the coverage of the 
economy in 1984 and 1988 was "limited", it "dwarfed" the 
coverage that dealt with education when "only five newspapers 
had as many as ten stories dealing with education in the 1984 
campaign and only two did in 1988" (p. 205). Reminiscent of 
Labor's claims of creating a "clever country," Stempel 
found the lack of coverage given to education (as well as the 
economy) "surprising .. . given the emphasis on education and 
the claims of accomplishment in that area by the Republicans'' 
( 1991: 205) . 
Similarities were also found in the coverage of 
the Australian deputy leaders and the American vice­
presidential candidates. The deputy leader of the Coalition, 
Tim Fischer, received slightly less than one-third of the 
coverage given to his leader, John Hewson, in The Courier-Mail 
and SMH and less than one-fifth in The Age and The Australian. 
The best result for the deputy leader of the Labor party 
had been in The Australian where three percent of the stories 
t=tbout the ALP candidates were about Howe, compared to 
60 percent about Labor leader, Paul Keating. 
Stempel et al. £ 1991) found that in the coverage of the 1984 
presidential election campaign, there had been three 
times as many stories about the Democratic presidential 
candidate, Walter Mondale, than stories about vice-presidential 
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candidate, Geraldine Ferraro, and approximately eight times 
the number of stories about the incumbent Republican 
presidential candidate, Ronald Reagan, than about his 
running-mate, George Bush. Stempel argued: "The most 
extreme case was the Atlanta Constitution, with eighty-five 
stories about Reagan and three about Bush" (1991: 18-19). 
There was an almost identical result for the Australian 
counterparts in The Age where there were R2 stories 
about the incumbent, Keating, and three about Howe. ln t.he 
coverage of the 1988 presidential campaign, Stempel et al. (1991) 
found there had been more "favourable" thnn "unfavourable" 
stories about the Democratic vice-presidential �andidate,. 
Lloyd Bentsen, in all of the newspapers and more "unfavourable" 
than "favourable" st.ories about the Republican vice-presidential 
candidate, Dan Quayle, in seven of the 17 papers (p. 18). 
In the �overage of the 19q3 federal election campaign, the 
s.tori es about Howe in all four newspapers had been "neutral." 
However, while most 0f the stories about Fischer were also 
"neutral." one-fifth of the stories about him in The Age 
were "unfavourable." 
Stempel suggested the vice-presidential candidates 
had been "kept out of the limelight" during the 1988 
Presidential campaign and that t.hey had also "stayed away 
from the mc;tjor issues" (1991: 19). This had resulted in 
most of the stories about Bentsen and Quayle emphasizing 
the sub
� ect related issues of "politics and government," 
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"strP.ngth of candidate" or the "horserace". In contrast, 
most of the stories about the deputy Labor leader, Howe, 
emphasized "public health and welfare" with only one 
story focusing on his campaign activities and what he was 
saying about the republican issue during the ALP launch 
in Hobart (The Anstralian, February 26, 1993: 4). While 
only five of the 14 stories about the deputy leader of 
the Coalition, Tim Fischer, in the SMH belonged in the 
"politics and government" category, what Fischer was doing 
in his capacity as leader of the National Party during the 
campaign, was emphasized in at least half of the stories 
in the other three newspapers. 
�n looking at the way headlines were used bY the 
newspapers during the president]al campaigns, Stempel et al. 
(1991) found there was no "imbalanC"e" in the allocation of 
the "larger typ es of heads " in either 1984 or 1988 (p. 20). 
There was also no "imbalance" in the way the newspapers had 
used the larger head ings during the 1993 Federal election 
campaign. 
The most noticeable difference in the Australian 
newspapers'coverage of the 1993 Federal elect]on campaign 
and the coverage of the 1984 and 1988 presidential election 
campa1gns by the American newspapers, was in the atti t.l..t.dj nal 
direction. While there were more "neutral" stories about 
the candidates contesting the 1984 general elect1on than 
there were in 1988. most of the stories during both campaigns 
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had been "favourable." The researchers also found that in 
1984 only one newspaper, the Louisville Courier-�Tournal, 
had more "unfavourable" than "favourable" stories about 
the incumbent, Reagan (1991: 15). In the Australian 
newspapers, most of the stories about the candidates had 
no clear attitudinal direction. This often resulted from 
the story being pr1marily about one candidate while 
contai-ning "favourable" or "unfavourable" comments about 
another candidate. This was the case in both the attribtited 
and unattributed statements. For example, a st.ory about 
Paul Keating on day one of the campaign contained the 
following paragraph : 
After the press conference someone in his office 
opened champ agne . They did not bring it in 
specially: it was left over from Melbourne Cup 
day. Dr Hewson would not have approved. It was 
domestic, not French 
(The Sydney Morning Herald. February 8, 1993: 5). 
Only one of the four Australian newspapers, The courier-Mail. 
had more "favourable", than "unfavourable,. stori�s ·about 
the incumbe�t. Keating, while none of the newspapers had 
more "favourable" than ,.unfavourable" about Hewson. 
In his concluding remarks. Stempel (1991) sqqgested 
that the lack of coverage of issues such as science, education 
and the economy by the Americdn newspapers directly rel�ted 
. 
. 
to what the candidat�s were saying about these issues. He 
argued: "They didn't get coverage because the candidates did 
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not address them in any significant fashion (1991: 205). 
During the Federal election campaign, the 
newspapers reported several issues as either being emphasized 
or overlooked by the two major party leaders or by the political 
parties themselves. At the beginning of the second week of 
the campaign the following paragraphs appeared in a story 
in the SMH that had focused on industrial relations: 
The Prime Minister yesterday sought to shift the 
focus of the election campaign to industrial 
relations by warning that the Coalition's 
policies would provoke "industrial war". 
Although acknowledged by both sides as important 
to the election outcome, industrial relations has 
so far received little att:ention dUJ"ing the 
campaign 
(SMH, Februic:lrY 16, 1993: 6). 
The same day The Courier-Mail also ran a story that emphasized 
jndustrial relations. This story included the following 
paragraphs: 
Mr Keating's warning about industrial war, the 
toughest so far of the campaign, were made in a 
late revision of a speech he had been planning 
for months., 
A source close to Labor officials said the changes 
followed private research which revealed fears 
about industrial relations under a Liberal-National 
Party government 
(The Courier-Mail, February 16, 1993: 1). 
80. 
The Aust.ralian also identified industrial relations along 
with Medicare and the GST as a priority of Labor and the 
lead paragraph from that story was as follows: 
The Prime Minister, Mr Keating yesterday set out 
to make industrial relations one of the three issues 
to regain the campaign momentum for the ALP, saying 
the Coalition's policy would bring about "industrial 
war" 
( Th� Australian, February 16, 1993: 4). 
Despite these three newspapers identifying industrial relations 
as high on both the Labor Party and Keat]ng agenda, this 
issue was emphasized in only three percent of the stories in 
The Age, SMH and The Courier-Mail and six percent of the 
campaign stories in The Australian. 
Later in the campaign, The Australidn named 
several issues as being promoted by the Prime Minister. The 
following paragraphs appeared in � story that also identified 
Keating as being central to Labor's campaign: 
Keating's campaign - and it is his - continues 
to look like a catherine-wh�el that hasn't been 
nailed to the f�nce properly. An economic statement 
one day, women the next. an accord after that and 
now a republic. 
Every day Keating doesn't dominate with an attack 
on the GST is the day that John Hewson gets closer 
to the Lodge 
( The Australian, February 25, 1993: 2). 
While the GST was not among the top three issues in any of 
the newspapers. only five percent of the stories in 
The Australian focused on the goods and services tax. 
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However, another issue identified as no longer 
among the issues considered important to Labor's campaign, 
the environment, received only minimal coverage in the 
newspapers. 
the SMH: 
The following paragraph was in a story in 
In the 1987 and 1990 election campaigns, the ALP 
was able to use the environment to its best 
advantage. But it has largely slipped from the 
agenda in recession-bound 1993, leading to growing 
discontent within the green groups over the 
direction of the major parties. 
(SMH, March 1, 1993: 6) 
Three days before the 1993 Federal election The Age reported 
Mr Keating as releasing a statement about the environment. 
That story included the following paragraph: 
The national spokesman for the Greens, Dr Bob 
Brown, yesterday said the major parties had largely 
ignored the environment during the campaign. He 
said both parties no longer thought the 
environment was important because of the recession 
and had "sold out" the country's potential role as 
a world leader on the subject. 
(The Age, March 10. 1993: 16) 
The environment had received the least attention of any of the 
issues in the newspapers. 
Finally, those stories that dealt with women's 
issues invariably focused on health and/or welfare. During 
the campaign the following comments were made by Democrat 
candidate, Cheryl Kernot: 
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Listening to Prime Minister Keating and Dr Hewson 
you would be forgiven for thinking that women's 
policy was all about mamograms, pap smears and � 
little child-care thrown on top for icing 
(Cheryl Kernot quoted in The Australian, 
February 19, 1993: 6). 
Minor party and independent candidates. 
While all four newspapers focused on the candidates 
belonging to the two major parties during the 1993 Federal 
election campaign, six percent of the campaign stories in 
The Age and The Courier-Mail were about minor party and 
independent candidates as well as several stories being about 
the party leaders' wives. In The Australian and SMH 
this group received approximately four percent of the campaign 
coverage. During the campaign, the leader of the Democrats, 
Senator John Coulter, had complained about the "presidential-
style" of the campaign (The Sydney Morning Herald, March 6, 
1993). The � also suggested the focus on the major party 
leaders may have con�ributed to the limited coverage of 
the Democrats: 
The party and its unlikely leader, Senator John 
Coulter, ar.e copping it from both sides. 
The presidential nature of the campaign is thwarting 
almost every attempt by the party to project itself 
as a viable third option. While Dr Hewson and 
Mr Keating slug it out in the ring, Senator Coulter, 
the skinny flyweight in the contest, is trapped 
in the shadows 
(SMH, March 3, 1993: 8). 
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There were 10 stories about Senator Coulter in The Australian 
and The Courier-Mail, six in the SMH and five in The Age. 
Like the major party leaders, most of these stories 
emphasized what Senator Coulter was doing during the campaign. 
While the majority of the stories were "neutral," there were 
more "unfavourable" than "favourable" stories. 
All four newspapers reported Dr Bob Brown's 
decision to leave Tasmanian politics to contest the federal 
seat of Denison for t.he Greens. While there was no "clear" 
direction in the stories about Dr Brown, the above story 
in The Australian contained the following paragraphs: 
The nation's leading conservationist, Dr Bob 
Brown, yesterday replotted the political course 
of the greens in Australia when he dumped 
Tasmanian politics to run for the main game, the 
federal seat of Denison. 
While his decision will have the effect of making 
Denison more marginal than Labor's 56.4 percent 
majority appears, he seems unlikely to win and may 
even strike out those Green MPs gathered in their 
first base stronghold, the Tasmanian Parliament 
(The Australian, February 12, 1993: 4). 
There were three stories about Dr Brown, who became the 
spokesperson for the Greens during the campaign in The Age, 
SMH and The Aus tralian and one story in The Courier-Mail. 
The issues emphasized in these stories were "politics and govern-
ment," "horserace" and "strength of candidate." 
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Finally, while the minor party candidates may 
have had grounds for complaint about the amount of coverage 
they received during the 1993 Federal election campaign, 
like the conclusions drawn about their American counterparts 
(Stempel, 1991), the two major parties and particularly their 
leaders were given ample opportunity to put their case 
to the public. 
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CHAPTER 5 
CONCLUSION 
It appears there may be some justification in 
drawing parallels between coverage of the 1993 campaign and 
that of recent presidential elections. Like their American 
counterparts, the two Australian major party leaders fared 
well in the campaign coverage, outstripping their deputies, 
with incumbent, Keating doing best. He received between 
18 percent and 24 percent of total campaign coverage in the 
four newspapers. 
With the focus on leaders and candidates, it is 
not surprising that "Politics and Government" received more 
attention than any other single issue. However, this is 
more likely a result of the leaders' agenda during the 
campaign rather than any deliberate decision of the press. 
Opposition leader, John Hewson's "meet the people" style, 
deputy leader, Tim Fischer's extensive campaigning in city 
and country areas and Prime Minister Paul Keating's shopping 
mall walks late in the campaign are more likely to have 
dictated the coverage. 
86. 
Finally, an obvious distinction can be made 
between the attitudinal coverage found in the Stempel 
and Windhauser (1991) study of the 1984 and 1988 pres­
idential campaigns and this el<:amination. While the 
above researchers found overwhelming evidence of 
"favourable" treatment of the presidential candidates, 
in the main, coverage of the major party leaders in the 
1993 campaign was "neutral." It appears that while 
the Australian print media have focused on the leaders 
and the campaign activities of the candidates, they 
have, whether by default or design, adopted the 
"referee" role. 
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A I? F> 1�: N D T X 
PUBLICATION OWNER FREQUENCY 
The Sydney Morning Herald Fairfax Mn/Sa 
Mn/Fr 
Sat 
The Courier-Mail News Ltd. Mn/Sa 
Mn/Fr 
Sat 
The Age Fairfax Mn/Sa 
Mn/Fr 
Sat 
The Australian News Ltd. Mn/Sa 
Mn/Fr 
Sat 
CIRCULATION 
To 31.3 93 
266,699 
240,554 
394,326 
250,875 
234,373 
330,848 
237,474 
212,507 
355.833 
148,804 
113,439 
315,500+ 
Source: Audit Bureau of Circulations (1993), Summary: October 1,1992 
To March 31, 1993. Sydney. Number 111: 10. 
*Newspapers presented in highest to lowest order of Monday to Friday 
circulation. 
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